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As  incoming  president  of  the  Society  of  Professional  Journalists,  Robert 
Leger  pledges  to  build  upon  SPJ's  role  in  protecting  freedom  of 
information  and  embracing  journalism  ethics. 

These  same  issues  were  strongly  advocated  by  outgoing  president 
A1  Cross,  who  helped  boost  SPJ’s  role  in  opposing  restrictions  on  freedom 
of  information  in  the  war  on  terrorism. 

Both  Leger  and  Cross  are  journalists  at  Gannett  newspapers. 

Leger  is  editorial  page  editor  for  the  Springfield  (Mo.)  News-Leader. 

Cross  is  a  political  reporter  for  The  Courier- Journal  in  Louisville. 

Gannett  Journalists 
Fight  for  Press  Freedoms 
as  Presidents  of  SPJ 

As  SPJ  president.  Cross  led  initiatives  on  Freedom  of  Information, 
diversity  and  ethics.  “Even  without  the  war,  FOI  would  have  had 
heightened  importance  for  us  this  year,”  he  said. 

Leger  adds:  “I  believe  it’s  important  to  open  a  greater  dialogue  with 
the  public  about  the  importance  of  FOI  in  keeping  freedom  secure.” 

We  cheer  these  Gannett  journalists  for  leading  this  prestigious  national 
organization  in  successive  years,  and  we  applaud  their  commitment  to 
open  government  for  all  the  people. 
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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpubljsher.com ... 

“Stop  the  Presses"  columnist  Steve  Outing  uses 
evidence  from  the  new  Borrell  Associates  Inc. 
study  to  argue  that  newspapers  should  spend 
more  time  seeking  new  online  advertisers  and 
less  time  converting  print  advertisers  to  the  Web. 

. . .  Columnist  Charles  Bowen  helps  food  writers 
spice  up  their  copy  with  The  Accidental  Scientist, 
a  site  with  fascinating  details  about  the  science 
behind  cooking. . . .  Columnist  Dave  Astor  explains 
why  the  Los  Angeles  Times  Syndicate  International 
is  changing  its  name. . . .  And,  as  always,  a  new 
Photo  of  the  Week,  a  new  E&P  Online  Poll,  a 
calendar  of  industry  events,  and  links  to  the 
best  media  stories  available  on  the  Web. 


L  E  T  T  E  R  S 


TAKEmilHTONGIIEEIIE 

1  BEGAN  READING  SEVERAL  COLUMNS 

on  this  Bob  Greene  situation,  only  to 
find  that  they  sickened  me  nearly  as 
much  as  the  original  stoiy  [“It’s  no  longer 
easy  being  Bob  Greene,”  Sept.  30,  p.  56]. 
Hypocrites  give  me  a  rash. 

My  general  approach  to  adults’  infidelity, 
drinking,  gambling,  etc.,  is  that  it’s  none  of 
my  business.  I  certainly  don’t  throw  stones 
in  this  glass  house.  But  when  a  dangerous 
lapse  in  judgment  involves  children,  my 
antennae  automatically  initialize  increased 
reception.  Greene  screwing  around  on  his 
wife  has  its  own  implications,  but  to  do  it 
with  a  child  is  the  most  despicable  aspect 
of  his  philanderings. 

Columnists  are  no  better  than  any  other 
group  of  so-called  professionals.  Some  are 
wise,  trustw'orthy,  £md  bold;  others  are 
sneaky,  perverted,  and  bold.  I  sense  that, 
thankfully,  Dave  Astor  is  the  former. 

KRISTEN  TWEDT 
SELF-SYNDICATED  COLUMNIST 
The  Hattiesburg  (Miss.)  American 

COMING  A  LONG  WAY.  TOO « 

((  A  Feminine  Touch”  [Sept.  I6, 
p.  10]  joins  an  overdue  parade 
^  ^L.  of  articles  in  journalism  trade 
and  professional  publications  calling 
attention  to  the  progress  of  women  in 
daily-newspaper  news  departments. 

Your  promised  article  about  newspaper 
publishers  will  be  a  welcome  addition  — 
provided  that  the  combination  leads  to 
faster  progress. 

The  Media  Management  Center  at 
Northwestern  University  suggests  a 
possible  agenda  in  its  reports,  most  items 


dealing  with  the  complexities  your  article 
identifies.  But  consider,  please,  just  a  little 
more  background:  By  1971,  women  were 
i  20%  of  daily  newspaper  journalists, 
j  Women  who’d  been  in  place  long  enough, 
had  enough  experience,  and  had  enough 
data  started  filing  sex-discrimination 
complaints  early  in  the  1970s  —  some  of 
which  turned  into  lawsuits.  Gannett  Co. 

I  Inc.’s  Al  Neuharth,  who  called  attention  to 
the  “sex  gap  in  communications,”  started 
promoting  women  into  key  editor  roles 
about  the  same  time.  By  the  early  1980s, 
women  were  more  than  30%  of  the 
journalists  on  daily  newspapers.  But  the 
percentage  has  changed  little  since  then. 

The  stagnation  isn’t  a  pipeline  problem: 
More  than  half  the  nation’s  journalism- 
school  students  since  the  early  1980s  have 
been  women  —  journalism  studies  may  not 
:  be  a  proxy  for  potential,  but  they  are  about 
the  only  available  indicator.  And  while  the 
percentage  of  women  journalists  didn’t 
increase,  that  base  was  at  least  enough  to 
support  gradual  increases  in  women  as  key 
editors.  As  you  note,  some  have,  at  last, 
been  named  chief  news  executives  of  the 
country’s  biggest  papers.  Still,  given  the 
women  who  joined  newspapers  in  the 
1940s,  ’50s,  and  ’60s,  a  few  of  whom  were 
pioneering  female  newspaper  executives 
and  more  of  whom  should  have  been  so 
promoted,  another  three  decades  to  achieve 
the  numbers  you  report  seems  like  an  extra¬ 
ordinarily  long  time,  the  progress  more 
embarrassing  than  encouraging.  If  news¬ 
papers  had  taken  that  long  to  move  from 
manual  typewriters  to  pagination,  think 
what  state  the  industry  would  be  in  today. 

CHRISTY  C.  BULKELEY 
I  RETIRED  REPORTER/EDITOR/PUBLISHER 
Sanford,  N.C. 


50  YEARS  AGO  ^ 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


OCT.  IH,  1952: 

Press  conferences,  happily,  do  not 
all  deal  with  bitter  recriminations 
or  such  ponderous  subjects  as  the 
peace-talking  and  war-making  of 
the  United  Nations.  Some  are  as 


airy  and  light  as  the  hole  in  a 
doughnut.  Consider  the  case  of 
the  “Press  Unveiling  of  New- Style 
Doughnut  (Pretzel-Shaped)." 

The  first  large-scale  newspaper 


campaign  ever  sponsored  by 
the  lohn  Hancock  Mutual  Life 
Insurance  Co.,  Boston,  is 
currently  being  tested  in  eight 
cities.  A  series  of  eight,  1,575-line 
ads  will  run  through  Dec.  16. 
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Dow  Jones  &  Co. 

Inc.  confirmed 
reports  that  it  may 
further  reduce  its  head 
count  in  the  face  of 
sluggish  advertising 
revenue.  Third-quarter 
earnings  fell  84.2%, 
on  an  11.4%  decline 
in  revenue,  and  are 
expected  to  decline 
as  much  as  56%  this 
quarter.  “So  much  of 
what  is  hammering 
B-to-B  advertising  is 
beyond  our  control,” 
Chief  Financial  Officer 
Richard  Zannino  said 
during  a  conference 
call  Thursday. 

The  E.W.  Scripps 
Co.,  whose  experience 
is  more  typical  of  the 
industry  in  general, 
reported  newspaper 
ad  revenue  rose  slight¬ 
ly  in  the  third  quarter 
and  projected  modest 
gains  for  this  quarter. 

-  LUCIA  MOSES 


Times  spokeswoman  Kerr>’  Coughlin  said  the 
possibility  of  a  JOA  change  grows  as  the  economic 
w'eather  darkens.  “It  looks  like  there  is  a  potential 
for  it,”  she  told  Ei^P.  “It  is  increasingly  likely  that 
our  market  will  not  continue  to  support  two  news¬ 
papers.  We  are  looking  at  a  lot  of  different  aspects.” 

The  Seattle  Times  Co.,  owned  by  the  Blethen  fam¬ 
ily,  controls  a  majority  interest  in  the  Times,  with 
the  minority  stake  held  by  Knight  Ridder.  The  Post- 
Intelligencer  is  owned  by  the  Hearst  Corp.  P-I 
Publisher  Roger  Oglesby  said  he  had  no  interest  in 
ending  the  JOA,  while  a 
statement  from  Hearst 
headquarters  in  New  York 
questioned  whether  the 
Times'  finances  are  as  bad  as 
Blethen  claims.  “We  do  not 
believe  either  party’  has  a 
basis  for  terminating  the 
Seattle  joint  operating  agree¬ 
ment,"  it  read. 

Coughlin  countered,  say¬ 
ing,  “I  can  verity-  we  have 
lost  money  for  two  years.” 

Meanwhile,  an  alterna¬ 
tive  weekly.  The  Stranger, 
reported  that  Times  editors 
last  month  spiked  a  story 
by  reporter  Alw-n  Scott  on 
Blethen  possibly  seeking  to 
terminate  the  JOA.  Scott 
declined  to  comment  on 
the  report,  referring  all 
inquiries  to  Coughlin,  who 
said  no  story  ran  because 
most  of  the  comments 
attributed  to  Blethen  were 


‘Times’  says  continued  losses  would 
let  it  kill  the  deal;  ‘Post-Intelligencer’ 
parent  questions  the  financial  figures 


BY  JOE  STRUPP 

IF  The  Seattle  Times  tries  to  end  its  joint 
operating  agreement  with  the  rival  Seattle  Post- 
Intelligencer,  as  Times  executives  say  they  are 
considering,  the  Times  might  find  itself  in  a  battle 
with  the  P-Ts  owner,  which  contends  jj-j  uwi 
there  is  no  basis  to  kill  the  JOA. 

A  provision  in  the  agreement  gives 
either  newspaper  the  right  to  seek  an 
end  to  the  19-year-old  contract  if  one  of 
the  papers  goes  three  consecu¬ 
tive  years  without  a  profit.  The  jBjL' 

Times,  reeling  from  the  poor 
economy,  fallout  from  a  bitter  ' 

•1  ,  25«  I 

strike  two  years  ago,  and  a 
decline  in  advertising  revenue,  Bocmg 
suffered  losses  in  2000  and  [  A  ^ 

2001,  according  to  Publisher 
Frank  A.  Blethen. 

If  this  year  ends  on  another 
profitless  note,  which  seems  Hvjfl 
entirely  possible,  the  paper 
may  seek  to  end  the  JOA.  “We 
are  still  hopeful  of  making  a 
profit,  but  it  looks  harder  and 
harder,”  Blethen  told  E^P. 

“It’s  a  very  iffy  year  because  of 
the  economy.” 


Porte  to  r€K>pen  today 


MCUHC^ 
KHAUffD 
BY  NCAA 


aiieSeattteglroci  ■«; 
i _ ports  ordered  to  reopen 


Bernard  H.  Ridder 
Jr.,  former 

publisher  of  the  Saint 
Paul  (Minn.)  Pioneer 
Press  and  architect  of 


Frank  A.  Blethen  says  The  Seattle 
Times  lost  money  in  2000  and  '01. 
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the  present  Knight 
Ridder  chain,  died 
Thursday  of  complica¬ 
tions  from  a  stroke. 

Ridder  began  as  an 
ad  salesman  in  Ab¬ 
erdeen,  S.D.,  before 
ri^ng  to  publisher  of 
the  Ridder  papers  in 
Duluth,  Minn.,  and  St. 
Paul.  Ridder  was  CEO 
and  president  of  Rid¬ 
der  Publications  when 
the  company  went 
public,  and  orchestrat¬ 
ed  the  merger  with 
Knight  Newspapers 
in  1974  to  form  the 
nation's  largest  chain. 

His  sons  remain  in 
the  business:  Tony 
Ridder,  chairman  and 
CEO  of  Knight  Ridder, 
and  Peter  Ridder,  pub¬ 
lisher  of  The  Charlotte 
(N.C.)  Observer. 

-  JAMIE  SANTO 

DANNEnBUYS 
S.D.  WEEKLIES 

Gannett  Co.  Inc.’s 
Argus  Leader  in 
Sioux  Falls,  S.D.,  has 
bought  the  four  weekly 
newspapers  in  Prairie 
Publications  from 
James  Wilber.  The 
asset  sale  transferred 
ownership  of  the 
Baltic  Beacon,  Bran¬ 
don  Valley  Challenger, 
Dell  Rapids  Tribune, 
and  Garretson  Weekly. 

Terry  License  of 
Media  Consultants 
Inc.  represented  the 
seller.  Terms  were 
not  disclosed. 

-  MARK  FITZGERALD 

NEVEII-EIIDINB 


After  18  years  in 
Chicago  federal 
court.  Case  No. 
84C6746,  Goss 


made  during  an  off-the-record  meeting  with  staff. 

The  original  JOA,  a  100-year  contract  that  went 
into  effect  in  1983,  placed  all  business  operations  of 
the  two  papers  under  control  of  the  Seattle  Times 
Co.,  with  profit  split  between  the  two  JOA  partners. 
Currently,  the  Times  receives  60%  of  the  net 
income  and  the  P-I  gets  40%.  If  one  of  the  papers 
suffers  losses  for  three  straight  years,  it  may  trigger 
a  provision  requiring  the  papers  to  enter  into 
negotiations  to  either  dissolve  the  JOA  or  shut 
down  one  of  the  papers.  If  the  papers  cannot  come 


to  an  agreement,  the  JOA  would  automatically 
dissolve  18  months  after  the  date  the  provision 
is  triggered. 

Any  change  in  the  JOA  would  require  U.S.  Justice 
Department  approval.  The  Hearst  Corp.  could  agree 
to  shut  down  the  Post-Intelligencer,  but  continue 
to  collect  its  40%  take  until  the  JOA  ends.  Because 
the  Times  is  the  dominant  paper,  with  228,372 
copies  in  weekday  circulation,  compared  with  the 
P-Ts  164,190,  ending  the  JOA  would  hurt  the  P-I 
more,  making  its  survival  more  difficult.  11 


Happy  news  only  at  Hampton  U? 


J-school  s  open,  for  criticism 


BY  MARK  FITZGERALD 

CHICAGO 


SEPT.  25  WAS  A 
feel-good  day  at 
Hampton  Univer¬ 
sity  in  Virginia  as  the 
institution  dedicated  the 
Scripps  Howard  School 
of  Journalism  and 
Communications,  a  j — 

multimedia  facility  f 

funded  by  a  $10-  !  “ 

million  commit-  >  ! 

ment  from  the  E. W.  j  . 

Scripps  Co.’s  philan-  [  ^ 

thropic  foundation.  ^ 

Scripps  execu-  ® 

fives  talked  of  how  this 
largest-ever  commit¬ 
ment  to  a  j-school  at  a 
historically  black  college 
would  help  diversify 
newsrooms.  William  R 
Harvey,  Hampton’s 
president  for  24  years, 
repeated  his  prediction 
that  the  school  would 
become  one  of  the  top 
10  journalism  programs 
in  the  nation. 

Behind  the  scenes, 
though,  current  and  past 
Hampton  faculty  mem¬ 
bers,  plus  a  far-flung 
network  of  Afiican- 
American  journalists 
and  journalism  academ¬ 
ics,  were  quietly  voicing 
their  concerns  that  the 
quality  of  the  j-school 
would  fall  victim  to 


Harvey’s  view  that,  as 
one  faculty  member 
quoted  him,  journalism 
is  “to  do  good,  not 
muckraking.” 

The  controversy 
I  became  public  the  very 
—  -  j  day  of  the 

1  j-school’s 


new  Scripps  Howard 
School,  but  an  interim 
leader,  Rosalynne 
Whitaker-Heck,  was 
appointed  instead.  In  an 
interview.  Grimes  told 
E^P  she  had  been 
offered  the  position,  but 
declined  it  when  Harvey 
said  he  intended  to 
i  appoint  a  committee 


Charlotte  Grimes  worries  muckraking  won’t  make  school’s  curriculum. 


opening  ceremonies 
i  when  Richard  Prince,  in 
his  “Richard  Prince’s 
i  Joumal-isms”  Internet 
j  newsletter  on  the 
Maynard  Institute  Web 
site,  reprinted  parts  of 
an  e-mail  message  sent 
to  the  school’s  advisoiy 
council  by  Charlotte 
Grimes,  a  former  5t. 
Louis  Post-Dispatch 
reporter  who  came  to 
Hampton  two  years  ago 
to  head  its  department 
of  media  arts. 

Grimes  had  been 
expected  to  head  the 


that  would  draft  a  mis¬ 
sion  statement  reflecting 
his  view  that  “muck¬ 
raking”  or  “investigative 
journalism”  —  Grimes 
said  Harvey  uses  the 
terms  interchangeably 
—  are  not  appropriate 
subjects  for  journalism 
education. 

Harvey  vigorously 
disputed  Grimes’  version 
of  their  conversations: 
“That’s  a  lie.  I  never  said 
anything  at  all  to  her 
about  investigative  jour¬ 
nalism.  That’s  a  figment 
of  her  imagination,  and 


I’m  not  going  to  say 
anything  more  about 
Charlotte  Grimes.” 

He  told  E^P  that 
journalism  education  at 
the  new  school  would 
reflect  Hampton  values. 
“We  very  strongly  believe 
in  ethical  behavior, 
integrity,  honesty, 
respect  for  oneself  and 
others  —  and 
.  that’s  what 

— .  we’re  going  to 
i — -  teach  here,” 
he  said. 

But  Grimes 
hmJII  said  she  fears 
IMIH  for  Hampton 
2£SSiS  j-school 

students  after 
r  graduation:  “I 
just  believe 
veiy  deeply  we  have  to 
teach  our  students  — 
and  they  have  to  be  able 
to  practice  —  the  same 
skills  and  basic  tenets  of 
journalism  that  all  stu¬ 
dents  at  top  journalism 
programs  are  taught.  If 
they’re  not,  then  our  kids 
can’t  compete. ...  I  feel 
very  strongly  that  a  cred¬ 
ible  journalism  program 
has  to  teach  and  practice 
thorough  reporting,  in¬ 
cluding  what  people  call 
‘muckraking’  or  ‘inves¬ 
tigative  journalism.’  ” 
Grimes’  views  were 
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When  forest  products 
are  your  business. 


planting  1.7  million  trees  every  day  is 
a  smart  investment. 

The  Sustainable  Forestry  Initiative®  program  is  dedicated  to  the  future  of  the 
nation's  forests,  as  well  as  the  challenge  of  preserving  rare  and  endangered 
forests  around  the  world.  Respect  for  nature  and  sound  business  practices  are 
integrated  to  the  benefit  of  the  environment,  landowners,  shareholders,  customers 
and  the  people  they  serve.  And  that  allows  us  to  meet  the  demand  for  wood  and 
paper  products,  while  helping  to  ensure  our  forests  will  be  around  forever. 


SUSTAINABLE  FORESTRY  INITIATIVE® 
Growing  tomorrow's  forests  today.' 


www.aboutsfi.org 
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Graphics  Systems  IrK. 
V.  DEV  Industries  Inc., 
has  been  settled. 

The  newspaper 
industry’s  own  version 
of  Jarndyce  and 
Jarndyce,  the  endless 
lawsuit  at  the  center 
of  Charles  Dickens' 
Bleak  House,  is  ending 
with  a  whimper  after 
beginning  with  a  bang. 
Goss  accused  several 
former  employees  of 
marketing  clones  of  its 
hugely  successful 
Community  printing 
press  by  stealing 
drawings  of  the 
singlewide  machine 
(£&/>,  Sept.  16,  p.  7). 

Details  of  the  settle¬ 
ment  —  to  be  formally 
presented  Wednesday 
to  U.S.  District  Judge 
William  J.  Hibbler  — 
are  secret,  and  the 
former  litigants  aren’t 
saying  much.  “We’re 
just  being  very  low- 
key  about  it,”  said 
David  Stamp,  director 
of  marketing  for  Goss 
International. 

In  the  course  of  the 
litigation,  the  original 
defendant  corporation, 
DEV,  went  into  bank¬ 
ruptcy  liquidation,  and 
Goss  itself  went  in  and 
out  of  two  prepack¬ 
aged  bankruptcy 
reorganizations  and 
changed  its  name 
three  times  —  and,  as 
Ronald  Peterson,  a 
trustee  for  a  DEV 
creditor  remarked 
recently,  “This  litiga¬ 
tion  will  put  more 
lawyers’  kids  through 
medical  school  than  I 
care  to  think  about.” 

Said  Goss  attorney 
Michael  Wamecke  of 
the  case  that  was 
overseen  by  four  trial 
judges  and  went  to 
appellate  courts  three 
times:  “We’re  happy 


supported  by  Eddith 
Dashiell,  associate 
professor  at  Ohio  Uni¬ 
versity’s  E.W.  Scripps 
School  of  Journalism. 
Dashiell  said  Harvey 
expressed  his  contempt 
even  for  local-news 
reporting  when  she  was 
a  visiting  instructor 
teaching  broadcast  news 
at  Hampton  last  year. 

“President  Harvey 
looked  at  me  —  and  this 
is  a  direct  quote  —  and 
said,  ‘Oh,  I’m  not  inter¬ 
ested  in  my  students 
covering  local  news,’” 
she  said.  What  Harvey 
wanted  broadcast 


students  to  do,  Dashiell 
charged,  was  sit  on  a 
stool  and  read  the 
stories  they  got  out  of 
the  newspaper.  “It’s 
more  than  just  ‘muck¬ 
raking.’”  she  said. 

Dashiell  and  Grimes 
both  said  student 
journalists  at  Hampton 
already  are  strongly 
discouraged  from 
reporting  on  controver¬ 
sies.  “The  student  paper, 
when  it  did  come  out, 
had  no  news  in  it  —  it 
was  all  puff  pieces,” 
Dashiell  said. 

But  Scripps  Howard 
Foundation  CEO  and 


President  Judith  G. 
Clabes  said  criticism  of 
Harvey  was  off  base.  “Is 
there  a  college  president 
in  the  country  who  loves 
his  or  her  college  paper 
all  the  time?  No,”  Clabes 
said,  adding  she  had 
“absolutely”  no  concerns 
that  a  Hampton  j-school 
mission  statement 
would  serve  to  chill 
journalism  education.  “I 
think  it  will  be  a  mission 
statement  consistent 
with  the  best  journalism 
schools  in  the  country.” 

'The  criticism  from 
Grimes,  Clabes  said, 
“really  has  nothing  to  do 


with  the  mission  state¬ 
ment,  and  her  com¬ 
ments  about  that  are 
only  to  divert  attention 
from  the  real  reasons  she 
didn’t  get  the  job.” 

Clabes  said  those 
reasons  were  “personnel 
issues  we  don’t  want  to 
talk  about.” 

Grimes,  who  remains 
at  Hampton  as  a 
teacher,  said:  “I  just 
don’t  want  to  see  the 
kids  get  hurt.  Will  they 
get  in  trouble  for  doing 
investigative-reporting 
assignments?  I  just 
think  it  puts  a  chill  on 
the  program.”  11 


One  man,  two  hats 


Controlling  ink  and  airwaves 


BY  LUCIA  MOSES 

WHEN  Tribune  Co.  brass  last  week  gave 
South  Florida  Sun-Sentinel  Publisher  Bob 
Gremillion  additional  responsibility  for 
sibling  station  WBZL-TV,  it  was  an  emotional 
moment  for  the  former  broadcaster.  “When  I  got  the 
phone  call,  I  lost  my 
breath,”  he  said.  “It  was 
just  great.” 

South  Florida  may  be 
the  only  U.S.  market 
where  a  newspaper  and 
broadcast  station  with 
the  same  owner  are  over¬ 
seen  by  the  same  person. 

With  Gremillion’s  TV 
background  and  the  sta¬ 
tion’s  lack  of  a  strong 
news  program,  it  made 
sense  for  Tribune  to  give 
him  the  run  of  both 
properties.  Tribune  pur¬ 
chased  the  Hollywood-based  station  five  years  ago, 
but  was  banned  from  operating  it  with  Fort  Laud¬ 
erdale’s  Sun-Sentinel  until  August,  when  federal  reg¬ 
ulators  OK’d  cooperation  between  the  two.  They  can 
now  cross-promote  and  share  news  and  advertising 
resources,  but  the  decision  also  raises  issues. 

Gremillion  has  to  figure  out  how  to  leverage  The 
WB-affiliated  station’s  younger  audience  to  benefit 
the  Sun-Sentinel  and  its  related  products.  Then 
there’s  the  matter  of  the  Sun-Sentinel’s  pre-existing 
news-gathering  partnership  with  WBZL  competitor 
WFOR-TV,  the  CBS  station  for  Miami-South  Florida. 


Publisher  Bob  Gremillion  is  ready  for  his  small-screen  test. 


The  two  struck  up  the  partnership  after  Tribune 
bought  WBZL,  knowing  Tribune  might  one  day  be 
able  to  operate  its  properties  together. 

Now  that  that  day  has  come,  Gremillion  admitted 
severing  the  WFOR  relationship  is  a  possibility.  The 
question  for  the  Sun-Sentinel  is,  he  said,  “How  thin 
do  we  want  to  spread 
ourselves?” 

Will  the  new  man¬ 
agement  structure  be¬ 
come  a  model  for  other 
Tribune  cross-media 
markets?  The  company 
said  it  isn’t  likely 
because  those  markets 
already  have  long¬ 
standing  TV  news 
programs. 

As  the  media  march 
toward  a  converged 
future,  what  is  likely  to 
continue  is  the  cross¬ 
pollination  Gremillion  exemplifies.  He  managed 
Tribune’s  New  Orleans  TV  station  and  ran  its  CLTV 
News,  Chicago’s  24-hour  cable  news  channel,  before 
being  named  publisher  of  the  Sun-Sentinel  in  1997.  At 
the  paper,  he  has  brought  in  people  from  varied  me¬ 
dia  backgrounds  to  prepare  for  its  multimedia  future. 

Because  of  the  risk  involved  in  changing  careers, 
Gremillion  expects  that  most  executive  movements 
between  media  will  happen  not  at  the  top  but  at  the 
middle  level.  “I  only  know  a  few  people  in  broadcast 
who  are  interested  in  the  newspaper  business,”  he 
said.  “It’s  a  leap  of  faith  you  have  to  take.”  11 
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it’s  finally  over  with  — 
and  I'm  sure  the 
courts  are  happy  it’s 
over  with,  too.” 

-  MARK  FITZGERALD 


Tribune  Co.  now 
has  one  foreign- 
syndication  brand. 

Los  Angeles  Times 
Syndicate  Internation¬ 
al  (LATSI)  was 
renamed  Tribune 
Media  Services  Inter¬ 
national  (TMSI)  — 
two  years  after  the 
Tribune  Co.  acquired 
the  Times  Mirror  Co. 

“We  wanted  to  be 
what  we  are,  not  what 
we  were,”  said  LATSI 
founder  Jesse  Levine, 
vice  president  for 
international  syndica¬ 
tion  at  Tribune  Media 
Services  (TMS)  and 
president  of  TMSI. 

Between  spring 
2000  and  fall  2001, 
some  TMS  features 
were  sold  abroad  by 
Atlantic  Syndication. 

-  DAVE  ASTOR 


Tales  of  the  (last)  front:  In  October  2001,  The  Miami  Herald's 
Juan  Tamayo  conducts  an  interview  in  Peshawar,  Pakistan. 

normal  policy  ior  Journal  correspondents:  “Just  be¬ 
cause  other  journalists  are  strapping  on  their  bullet¬ 
proof  vests,  that  is  not  what  we  want  our  people  to  do.” 

For  many  editors,  concerns  about  safety  are  being 
eased,  somewhat,  with  increased  training  in  bio¬ 
terrorism  protection  at  survival  schools,  such  as 
Centurion  Risk  Assessment  Services.  “Business  has 
increased  quite  a  bit,”  said  Paul  Rees,  director  of 
Centurion  and  a  former  Royal  Marine  commando. 
“Most  of  [our  clients]  are  from  the  print  industry, 
from  newspapers.”  Rees,  who  launched  the  England- 
based  company  in  1995,  said  it  had  served  more  than 
1,200  people  in  the  United  Kingdom  this  year  alone. 
Centurion’s  U.S.  campus  —  open  for  two  years  but 
little  known  until  recently  —  has  had  more  than  300 
“students”  since  June. 

Demand  for  training,  especially  to  guard  against 
biological  and  chemical  weapons,  has  risen  so  much 
this  year  that  Centurion  doubled  the  number  of 
monthly  U.S.  sessions.  Stateside  training  is  carried 
out  at  the  Massanutten  Military  Academy  in  Wood- 
stock,  Va.  Each  five-day  session  costs  about  $2,500 
and  includes  meals,  housing,  survival  training,  and  in¬ 
formation  on  buying  biochemical-safety  equipment. 

“Given  the  likelihood  of  hostilities  in  Iraq,  it  has 
become  extremely  important  for  our  people  to  have 
this  awareness,”  said  Dele  Olojede,  foreign  editor  for 
Newsday  in  Melville,  N.Y.,  which  plans  to  send  eight 
people  through  Centurion  courses  by  the  end  of  the 
year.  Others  using  Centurion’s  U.S.  services  since 
June  include  The  Wall  Street  Journal,  The  New  York 
Times,  the  Los  Angeles  Times,  The  Washin^on  Post, 
the  Chicago  Tribune,  and  The  Miami  Herald,  as  well 
as  The  Associated  Press. 

Due  to  the  demand,  said  Rees,  who  has  a  staff  of  20 
instructors,  all  with  experience  in  the  Royal  Marines, 
“We  are  fully  booked  until  mid- December.”  [1 


BY  DAVE  ASTOR 


IN  A  FAST  ABOUT-FACE,  ThE  HARTFORD 

(Conn.)  Courant  is  now  accepting  ads 
from  the  Hemlock  Society  (HS).  The 
paper  had  turned  down  two  low-key  ads 
announcing  Connecticut  appearances  by  a 
speaker  for  HS,  which  promotes  access  to  end- 
of-life  choices  for  the  terminally  ill.  According 
to  HS,  it  had  no  problems  placing  similar  ads  in 
about  two  dozen  other  newspapers  during  the 
past  12  months. 

Why  did  the  Courant  change  its  mind?  “We 
had  more  time  to 
fully  evaluate  the 
content  of  the  ads 
and  the  nature  of  the 
events  and  consider 
the  organization  in  its  entirety,”  Mark  Aldam, 
the  Courant' s  senior  vice  president  and  general 
manager,  told  E^P  Thursday.  After  an  Oct.  9 
Courant  article  on  its  refusal  to  run  the  ads, 
several  dozen  people  phoned  or  e-mailed  the 
paper,  with  virtually  all  critical  of  the  ad  ban. 

Ryan  Ross,  HS  director  of  communications, 
said  at  least  one  Courant  executive  may  have 
initially  believed  the  society  supports  illegal 
measures  such  as  euthanasia.  Said  Ross,  “We 
don’t  engage  in  or  advocate  euthanasia.”  il 


Longtime  news¬ 
paper  broker 
Kevin  M.  Lavalla,  who 
jumped  from  media 
merchant  bank 
Veronis  Suhler  Steven¬ 
son  to  competitor 
Communications 
Equity  Associates  LLC 
nine  months  ago,  has 
left  CEA  for  invest¬ 
ment  bank  Jordan, 
Edmiston  Group  Inc. 

Lavalla  became 
managing  director  for 
the  New  York  firm’s 
newspaper  practice. 

-  LUCIA  MOSES 
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Dirks,  Van  Essen  &  Murray 


KENTUCKY 

Tom  McDonald  to  general  manager  and 
editor  of  the  weekly  Springfield  Sun. 
McDonald  was  most  recently  editor  of 
the  daily  Pine  Bluff  (Ark.)  Commercial. 


Darren  Pike  to  editor  of  the  weekly  Trimble 
Banner  in  Bedford  from  reporter  for  the 
weekly  Adair  Progress  in  Columbia. 


NEW  YORK 

Charlie  Serra  to  advertising  director  of 
The  Journal  News  in  White  Plains 
from  director  of  classified  and  online 
advertising. 


NEWSPEOPLE@EDITORANDPUBLISH  ER.COM 

TENNESSEE 

Chris  Peck 

Chris  Peck,  52,  who  spent  most  of  the 
past  year  as  the  Belo  Distinguished 
Chair  of  Journalism  at  Southern 
Methodist  University  in  Dallas,  has  been 
named  editor  of  The  Commercial  Appeal 
in  Memphis,  effective  Jan.  1.  He  will 
succeed  Angus  McEachran,  who 
announced  his  retirement  earlier  this 
year.  Peck  grew  up  in  newspapers,  working  at  his  family’s 
daily.  The  Riverton  (Wyo.)  Ranger.  Prior  to  accepting  the 
teaching  position  at  SMU,  he  served  for  nearly  20  years  as 
editor  of  The  Spokesman-Review  in  Spokane,  Wash. 


BY  JAMIE  SANTO 


Tunku  Varadarajan  to  editorial  features 
editor  at  The  Wall  Street  Journal 
from  deputy  editorial  features  editor. 
Varadarajan  succeeds  Max  Boot,  now 
a  senior  fellow  at  the  Council  on 
Foreign  Relations. 


NEVADA 

John  DiMambro  to  associate  publisher 
of  the  Nevada  Appeal  in  Carson  City, 
with  additional  responsibilities  as 
regional  director  of  sales  and  marketing 
for  Tahoe-Carson  Area  Newspapers, 
Reno.com,  and  Tahoe.com.,  from 
president  of  Suffolk  Publications  LLC 
in  Suffolk,  Va. 


TENNESSEE 

Otis  L.  Sanford  to  managing  editor  of  The 
Commercial  Appeal  in  Memphis  from 
deputy  managing  editor,  effective  Jan.  1. 
Sanford  will  succeed  Henry  Stokes,  who 
will  become  assistant  to  the  publisher. 


CALIFORNIA 
Bill  Davis  to  advertising  director  at  the 
alternative  OC  Weekly  in  Costa  Mesa 
from  travel  sales  manager  for  national 
and  retail  accounts  at  the  Denver 
Newspaper  Agency. 


IDAHO 

Nathan  H.  Alford  to  publisher  of  The 
Moscow-Pullman  Daily  News  in  Moscow. 
Alford  spent  the  past  year  working  in 
each  department  of  the  Daily  News 
and  the  Lewiston  Morning  Tribune. 


WEST  VIRGINIA 
Randy  Deason  to  publisher  of  the  Bluefield 
Daily  Telegraph  from  publisher  of  the 
News  Daily  in  Jonesboro,  Ga.  Deason 
succeeds  Gary  Adkisson,  who  was  named 
publisher  of  The  State  Journal,  a  business 
weekly  in  Charleston. 


COLORADO 
Ken  Eysaman  to  editor  of  Evergreen 
Newspapers,  which  publishes  The  Canyon 
Courier,  the  High  Timber  Times,  and  the 
Columbine  Community  Courier,  all 
weeklies,  from  associate  editor. 


INDIANA 

William  H.  Wilson  to  editor  of  The  Truth 
in  Elkhart  from  managing  editor. 
Wilson  succeeds  Terry  Greenberg, 
now  editor  of  The  Pantagraph  in 
Bloomington,  Ill. 


I  -  ILLINOIS 

I  4  James  G. 

I  Farrell 

I  I  to  director  of 

sales  for  Chicago- 
1  ^  based  Tribune 

Media  Net’s  Eastern  region. 
Farrell  spent  the  past  year  as  an 
independent  consultant. 


Experience 
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EDITORIALS 


Newspapers  are  gettm’  all  jiggy,  but  here’s  the  real  4-1-1: 
They’ve  got  to  get  more  Benjamins  to  newsroom  shorties 


Young  adults  are  this 

season’s  hottest  fashion  in  the 
newspaper  industry. 

That’s  quite  a  change  for 
newspapers.  When  baby  boomers  were  all 
the  rage,  papers  pretty  much  sat  on  their 
hands,  patiently  waiting  for  them  to  grow 
up  a  little.  Wait  till  they  get  married  and 
mortgaged,  the  industry  said  —  then  that 
huge  demographic  cohort  would  start  sub¬ 
scribing  in  the  same  massive  numbers  that 
made  Earth  shoes  and  VW  bugs  so  popular. 
By  the  1980s,  when  boomers  were  in  Nikes 
and  Nissans,  it  gradually 
dawned  on  newspapers  that 
they  had  missed  the  market. 

The  big  chains  are  deter¬ 
mined  that  won’t  happen 
with  this  g-g-generation,  so 
they  are  getting  hip  in  a 
hurry.  Phat  cats  such  as 
Douglas  H.  McCorkindale 
at  Gannett  Co.  Inc.  and 
John  W.  Madigan  at  the 
Tribune  Co.  are  green-lighting  new  papers 
aimed  at  18-to-34-year-olds  —  and  all  their 
bitchin’  disposable  income. 

Gannett  figures  Noise  will  bring  in  da 
funk  every  week  in  Lansing,  Mich.  In 
November,  the  Chicago  Tribune  does  it 
daily  with  a  tabloid  named  —  wink,  wink  — 
RedEye.  The  Canadians  from  Hollinger 
International  Inc.  who  run  the  Chicago 
Sun-Times  reportedly  are  trying  to  beat  the 
Tribune  to  the  street  with  their  own,  as-yet- 
unnamed,  paper.  Let’s  hope  for  a 
confrontational  name  that  rekindles  the 
Chicago  newspaper  war,  Biggie/Tupac- 
style.  Something  like.  Step  The  F***  Off,  Eh? 

To  all  y’all  publisherz,  we  gotta  give 
out  mad  props. 

Seriously.  Because  it’s  about  time  U.S. 


1  newspapers  tried  a  strategy  that  has  already 
I  been  proven  in  Puerto  Rico,  Panama, 
Colombia,  and  Brazil.  The  Latin  American 
experience  shows  that  stand-alone  youth- 
oriented  dailies  reach  kids  without 
cannibalizing  the  circulation  of  their 
parent  papers.  The  Readership  Institute’s 
I  “Impact”  study  provides  massive  and 
convincing  evidence  that  properly  done 
youth  papers  can  work  here,  too. 

But  while  publishers  may  covet  youth 
dollars,  they  aren’t  doing  much  to  earn 
youth  respect.  Consider  how  papers  treat 
their  youngest  journalists 
and  newsroom  applicants. 
This  summer,  the  Univer¬ 
sity  of  Georgia’s  annual 
employment  and  salary 
survey  of  new  journalism- 
school  graduates  demon¬ 
strated  again  how  news¬ 
papers  make  their  jobs  so 
unappealing  to  beginners. 
Papers  slashed  their 
starting  salaries  by  about  $1,000  to  a 
median  of  $26,000  —  nearly  $5,000  less 
than  even  English-literature  graduates  are 
getting.  At  21.4%,  the  unemployment  rate 
for  j-school  grads  was  2%  higher  than  their 
peers  aged  21  to  24  —  and  rising. 

True,  these  are  tough  times,  and  poor  pay 
a  newspaper  tradition.  What’s  different  is 
that  papers  are  ever  more  grudging  and 
penurious  with  compensation  —  and  kids 
now  are  smart  enough  to  tire  of  it  sooner 
than  previous  generations.  Six  months  out 
of  school,  only  28%  of  new  journalists  say 
they  are  “very  satisfied”  with  their  jobs. 

Newspapers  that  do  not  welcome  young 
journalists  cannot  expect  to  win  young 
readers,  no  matter  how  dope  they  think 
their  new  papers  are.  Peace  out. 
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publisherz, 
we  gotta 
give  out  out 
mad  props. 
Seriously. 
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On  Angelina  Jolie  and  Billy  Bob  Thornton 

“Angelina  Jolie  filed  for  divorce  from  Billy  Bob  Thornton,  causing  a 
surge  in  tattoo-removal  stocks.” 

On  his  visit  to  the  Grand  Casino  in  Tunica,  Mississippi 

“The  Grand  Casino,  splayed  out  on  the  delta  here  like  a  Disney  Woifd  palace 
crossed  with  a  giant  multi-ethnic  wedding  cake,  has  some  of  the 
friendliest  craps  games  in  the  world.” 

On  his  week  in  review: 

“The  state  of  Texas  went  72  hours,  a  modem  record,  without  executing  anyone.” 


On  the  movie  review  of  '‘Biohazzardous” 

“Whatever  the  reason,  20  years  after  "Evii  Dead"  we've  got  zombies  swarming 
through  the  B-movie  world  like  mutilated  collectible  action  figures.  I  think 
it's  safe  to  say  that  zombies  have  become  part  of  the  fabric  of 
American  life,  like  telemarketers.” 


Read  it.  Be  Amused. 


For  more  information  on  how  to  get  Joe  Bob’s  columns  on 
UPI’s  Entertainment,  Life  &  Mind  Service,  please  contact  the 
Sales  Department  at  (253)  858-2129  or  sales@upi.com 


i 
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I 
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BY  MEG  CAMPBELL 


CROSS-MEDIA  PUBLISHING  HAS  FAST  GONE  FROM 
fantasy  to  reality,  and  publishers  who  a  year  ago 
professed  to  be  frustrated  by  the  lack  of  viable 
systems  now  face  the  challenge  of  choosing 
among  several  new  solutions  vying  for  their  attention. 
Software  companies  at  home  and  abroad  are  creating 
increasingly  sophisticated  solutions  for  content  manage- 
ment  in  media-neutral  formats. 
STB ...  Although  many  still  have  the 

Studying  how  printed  product  as  their  center- 

tO  send  our ...  piece,  multiple-media  fimetion- 

COntent  alities  are  making  them  a  good 

^  option  for  those  publishers 

y  looking  to  incorporate  Web  and 

•fn  Woh  -inH  ”  : 

lu  ifcD  ann  wireless  capabilities. 

WirdOSS.”  Newspaper  industry  execu- 

-  JOSE  MANUa  LOZANO  tives  in  Barcelona  this  week  to 

BfMIMBFMUMM  attend  IfraExpo  have  a  chance 
to  see  and  even  test-drive  these 
new  systems,  many  of  them  European.  In  fact,  it  is 
a  curious  coincidence  that  the  Ifra  event  has  returned 
to  Spain  for  the  first  time  in  10  years,  just  when  the 
Iberian  peninsula  has  become  home  to  a  number  of 


‘*Ufp  arg 
fffc  duig  ■■■ 

studying  how 

to  send  our... 

content 

automatically 

toWdhand 

wireless.” 

-  JOSE  MANUa  LOZANO 


the  most  interesting  cross-media 
solutions  around. 

No  less  than  five  Spanish  companies  — 
Ailink,  Protec,  Quasar,  Schlumberger- 
Sema,  and  Seinet  —  will  compete  with 
northern  Europe’s  established  giants  and 
their  equally  attractive  Italian  counterparts 
to  court  the  world’s  newspapers.  Their 
designs,  they  say,  minimize  efforts  in 
multipurposing  content  and  create  new 
revenue  streams,  all  with  little  of  the 
havoc  that  usually  ensues  with  a  system 
installation. 

Spanish  developers  are  eyeing  other 
European  countries  as  they  begin  to 
expand,  as  well  as  taking  advantage  of 
long-standing  relationships  in  Latin 
America.  All  have  expressed  interest  in 
North  America,  but  also  caution.  “It’s  a 
veiy  different  market,  and  you  have  to  be 
present,  not  merely  have  a  representative,” 
explains  Jose  J.  Gomez,  project  manager 
for  Ailink. 

New  York-based  media-technology 
consultant  Bill  Rosenblatt  agrees  that  U.S. 
publishers  won’t  look  hard  at  new  com¬ 
panies  abroad  until  they  establish  a  serious 
presence  in  the  States.  “The  people  who 
make  technology  investment  decisions  are 
very  conservative,”  he  says.  “They  don’t 
take  risks  because  the  technology  is  so 
mission-critical.”  American  publishers  thus 
want  to  see  a  company  hire  an  American 
general  manager  with  a  solid  background 
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In  Zaragoza,  Spain.  Jose  Manuel  Lozano,  operations  director  of  ‘HeraMo  de  Aragon,’  observes 
its  director,  Guillermo  Fatas  Cabeza,  using  InfoPolis  from  Ailink.  a  lO-year-oM  firm  founded  by 
staffers  of  now-defunct  ‘El  Sol,’  which  in  1991  became  the  first  fully  desktop-produced  daily. 
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Health  care: 
speaks  for  the 
“American  Way?” 


A  3-way  debate? 

Some  people  support 
investor-owned  health  care. 
Some  want  the  government 
in  charge.  But  many 
Americans  (in  fact,  a 
majority)  benefit  from  the 
significant  role  of  Nonprofit 
Health  Care,  the  “American 
Way.” 


Advocates  for  control  by 
government  melted  away  in 
the  bull  market  of  the  ‘90s, 
when  enthusiasm  for  health 
care  as  a  business 
investment  also  peaked. 

No  one,  however,  spoke 
for  the  “American  Way,” 
even  though  this  vast 
network  of  community- 


centered  entities  represents 
an  invaluable  public 
resource. 

Good  news:  The 
“American  Way”  works. 

“The  greatest  good  for 
the  greatest  number”  is  still 
a  classic  yardstick,  and  a 
major  recent  study*  shows 
Nonprofits  do 
“far  better” 
on  the  critical 
measures  of 
Access  to  Care 
and  Customer 
Satisfaction, 
two  public 
policy 

imperatives. 


Still  ... 

The  nonstop  drumbeat 
for  investor-controlled 
health  care  dominates  the 
debate. 

The  financial  press,  for 
example,  calls  conversion  to 
for-profit  status  “inevitable” 
since  the  equity  markets  are 
the  “only”  way  to  raise 


capital  for  technology  and 
growth. 

But,  hear  this. 

First,  Nonprofit  health 
care  entities  are 
fundamentally  healthy  and 
capable  of  financing  their 
future. 

Second,  even  in  the 
most  challenging  times. 
Nonprofits  never  have  to 
choose  between  what  they 
owe  stockholders,  and  what 
they  owe  patients. 

Let’s  all  be  heard. 

Let’s  re-assess  the 
interests  of  communities 
served  by  Nonprofits,  for 
whom  “responsibility  to 
patients”  is  the  top  priority, 
not  merely  a  means  to  an 
end. 

Then  the  debate  will 
become  a  little  less  one¬ 
sided  as  more  people  realize 
what’s  at  stake  in 
maintaining  and 
strengthening  a  national 
treasure,  the  “American 
Way.” 


'  Health  Affairs,  “Health  Plan  Characteristics  and  Consumers’  Assessments  of  Quality,"  March/April  2001 .  (See  wwyy,i5onProfitheatthcare,Qrg  for  abstract) 


Why  nonprofit  health 
care  is  so  important  in 
America’s  histoiy 
...  and  future 


Because  all  health  care  is  local.  Nonprofit  health  care  is 
community-centered,  so  we  stay  close  to  our  home 
communities,  and  leverage  our  local  knowledge. 

Because  we  reinvest  in  our  communities.  Our  earnings 
are  recycled  into  our  local  areas  to  strive  for  better  services 
and  reasonable  costs. 

Because  we  take  the  longer  view.  We're  not  trapped  by 
"next-quarter-itis,"  so  we  can  look  beyond  "making  our 
numbers"  this  quarter. 

Learn  more:  visit  www.NonProfitHealthCare.org 


ALLIANCE  FOR 

ADVANCING 

NONPROFIT  HEALTH  CARE 


SERVING  MORE  THAN  30  MILLION  AMERICANS. 


Join  the  Alliance.  See  website  for  details;  www.NonProfitHealthCare.org. 


Spanish  publishers  also  moved  quickly 
to  remote  printing  in  the  early  ’90s  as  a 
way  to  overcome  narrow,  winding  high¬ 
ways  and  difficult  terrain,  according  to 
Luis  Palacio,  editor  of  the  media  magazine 
Intermedios.  “The  national  dailies  were 
losing  the  battle  with  the  local  papers,”  he 
says.  “They  often  would  not  reach  kiosks  in 
the  provinces  until  11  in  the  morning, 
which  affected  both  circulation  and 
deadlines.”  So  the  nationals  soon 
contracted  with  local  printers  or  set  up 
their  own  facilities  around  the  country  to 
print  locally  from  digital  page  files. 

Technology  was  a  big  boost,  making  the 
nationals  competitive  for  the  first  time 


with  its  Financial  Times  deal,  and  these 
other  companies  hope  to  follow  suit. 

It’s  plain  it’s  mainly  in  Spain 

There’s  no  easy  explanation  as  to  why 
Spain  has  become  such  a  popular  breeding 
ground  for  next-generation  systems. 

A  small  market  even  by  European 
standards  —  there  are  some  139  dailies 
(including  sports  and  financial  papers) 
with  a  combined  daily  circulation  of  about 
4.3  million  —  until  now  it  has  not  been  a 
major  player  in  the  systems  market. 
Nevertheless,  Spanish  publishers  have 
never  shied  away  from  trying  out  new  tech¬ 
nologies.  In  fact,  Spain  was  home  to  the 
world’s  first  all-digital-desktop  news- 
paper,  El  Sol,  launched  back  in  1991-  |H 


in  tbe  industry  ,  they  want  technical 
resources,  and  they  want  a  support 
organization  in  place,  he  explains. 

Nevertheless,  U.S.  publishers  definitely 
need  to  take  a  careful  look  at  these  new 
companies  because  “they  have  the  better 
technologies,”  asserts  Rosenblatt,  who  is 
currently  working  with  The  Associated 
Press.  “There  is  no  true  cross-media  system 
coming  from  U.S.  vendors  right  now. 

None  are  doing  enough  research  and 
development  to  come  up  with  a  product, 
because  all  are  concentrating  on  upgrades 
and  maintenance.” 

Companies  able  to  nab  high-profile 
installations  and  then  set  up  shop  over 
here  will  do  best.  Eidosmedia,  for  example, 
took  a  giant  step  closer  to  the  U.S.  market 


prefers,  and  TeamBase  “preserves 
the  exact  typography  you  require 
from  Quark  and  the  tagging  you 
want.”  Changes  made  to  text  on 
an  XPress  page  are  saved  as 
XML  whenever  the  document  is 
saved  or  closed. 

Other  features  include  the  ability 
to  specify  Web-only  or  print-only 
portions  of  text  in  the  same  file,  so 
that  all  the  text  can  be  edited  at  the 
same  time  —  to  create  multiple 
versions  of  a  file  with  links  to  the 
original,  and  to  automatically 
populate  fields  that  specify  such 
information  as  Web-section 

categories  by  user  login. 

1^  !  Over  in  Amsterdam, 

meanwhile,  Rosetta  has 
,^1  I  developed  an  XML- 

!  based  Web-managernent 

LI  system  to  integrate 

newspaper  and  Internet 
j  classified  advertising.  The 
system  can  “re-clothe”  a 
publisher’s  Web  site,  allowing 
users  to  book  ads,  pay  for 
them,  create  them,  and  even 
search  through  them,  says  Rosetta 
Managing  Director  Guy  Spriggs.  The 
browser-based  system  supports  online, 
print,  e-mail,  short-message  systems,  and 
personal  digital  assistants. 

At  IfraExpo  this  week,  the  company  is 
showing  a  new  product  line  called  the 
Express  suite,  made  up  of  four  compo¬ 
nents:  general  classifieds,  autos,  jobs,  and 
real  estate.  Buying  the  complete  suite  gives 


CROSS-MEDIA  SOLUTIONS  CONTINUE 
to  pop  up  on  both  sides  of  the 
Atlantic.  Two  other  companies 
that  merit  attention  are  Agile  Enterprise, 
a  Nashua,  N.H.-based  division  of 
Applied  Graphics  Technology  Inc.,  and 
Rosetta,  headquartered  in  Amsterdam, 
Netherlands.  Agile  tackles  the  editorial 
side  of  cross-media,  while  Rosetta  has 
concentrated  on  the  advertising  side. 

Agile  created  TeamBase,  a  Quark¬ 
XPress-based  editorial  system  that  soon 
also  will  support  Adobe  InDesign,  accord¬ 
ing  to  Agile  General  Manager  and  Vice 
President  Frank  Rizzo.  The  system  was 
originally  designed  in  1994  for  Newsweek 
to  create  a  seamless  inter¬ 
face  between  Microsoft 
Word  and  XPress, 
enabling  reporters  and 
editors  to  get  exact 
hyphenation-and-justifi- 
cation  information  while 
working  in  Word.  Years 
later,  Australia-based 
Reed  Business  Informa¬ 
tion  was  looking  for  a  way 
to  repurpose  its  content 
from  magazine  to  the  Web  without  any 
hand  massaging.  So  Agile  added  an 
extensible-markup-language  (XML)  com¬ 
ponent  to  allow  Xpress  style  sheets  and 
Word  styles  to  be  mapped  to  XML  tags. 

“Reed  wanted  XML  rather  than  Word, 
but  putting  an  XML  text  editor  like 
XMetal  in  front  of  writers  was  a  horror 
show,”  Rizzo  says.  TeamBase,  he  notes, 
allows  a  publication  to  choose  the  editor  it 


Cross-media  classified:  Guy  Spriggs,  managing  director, 
Rosetta,  Dutch  developer  ^  newspaper-Web  ad  system 


users  the  advantage  of  being  able  to  do 
full-text  searches  across  all  four  categories, 
Spriggs  explains.  The  system  can  be 
integrated  with  front  ends  from  CCI, 

Atex  Media  Command  Inc.,  and  others. 

Rosetta’s  system  is  currently  being 
used  to  generate  the  Web  site  for  the 
educational  supplement  for  The  Times  of 
London,  where  this  past  spring  it 
converted  140  tabloid  pages  of  display 
and  classified  ads  to  Web  pages  overnight, 
says  Spriggs.  The  system  also  is  used  in 
the  lamdon  by  Associated  Newspapers 
Ltd.  to  repurpose  print-based  travel  ads 
for  the  Web.  —  Meg  Campbell 


TeamBase  player:  Agile 
Enterprise  exec  Frank  Rizzo 
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(In  the  street  or  in  the  boardroom,  information  is  the  lifeblood  of  the  media  mdustrx. 
But  now,  along  with  data  volume  and  speed,  the  stakes  are  rising.  To  capture,  manage  and  deliver 
information  efficientlv,  vou  need  a  powerful,  end-to-end  software  solution,  geared  to  the  special 
needs  of  vour  industrv.  msS.M’  Media  integrates  all  vour  ke\  processes  on  a  single  platform, 
creating  efficiencv  acro.ss  the  entire  enterprise.  .So  \ou  can  deliver  high-cjualitv  tacts  and  figures 
to  newsstands,  TV  screens,  VC'eb  sites  and  vour  (  FO.  Find  out  more  at  www.sap.com  media 
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Project  Manager  Jose  Gomez  (above) 
reads  edition  produced  using  Ailink’s 
InfoPolis  (on  screen).  Leslie  Temple¬ 
ton  and  Marc  Marin  founded  newest 
competitor  Quasar  Technologies. 


STI  also  offers  REMANUFACTURING  &  Parts  Services  for  your  existing  post  press 
equipment  including  STI,  Baldwin  Stobb,  Stobb  Inc.,  and  Rima/Harris  stackers. 


outside  major  metropolitan  hubs  and 
giving  them  a  taste  for  trying  new, 
often  risky  ways  to  improve  opera¬ 
tions.  That  in  turn  gave  Spanish  firms  ^ 
opportunities  to  test  new  systems.  jg 

Also,  “technical  directors  at  Spain’s  " 
papers  are  constantly  talking  to  each  ^ 

other,”  says  Mari  Pascual,  lira’s  H 

representative  there.  Spanish  dailies 
also  benefited  from  greater  freedom  to 
introduce  highly  automated  editorial 
systems,  unlike  their  German  and, 
particularly,  French  counterparts,  which 
for  many  years  were  restricted  by  powerful 
labor  unions,  adds  Palacio  of  Intermedios. 

In  fact,  France  is  now  one  of  the  most 
attractive  markets  for  the  Spanish 
developers.  French  dailies  need  to  update 
their  systems,  they  are  nearby,  and  the 
market  is  much  bigger.  Protec  already  has 
begun  several  sizable  installations  in 
France  and  is  opening  an  office  in  Paris, 
while  the  other  companies  are  working  out 
distribution  agreements.  Ailink  has  long 
been  a  player  in  France  with  its  wire-recep¬ 
tion  systems,  and  Seinet  and  Schlumber- 
gerSema  also  have  installations  up  north. 

Many  means  to  an  end 

Despite  developing  for  the  same  market, 
each  company  has  taken  a  different 
approach  to  the  technology. 

Some  still  embrace  the  middleware 
concept  of  cross-media,  while  others  have 
started  from  scratch  to  build  systems  that 
rely  on  extensible  markup  language  (XML) 
throughout.  Notable  among  all  is  the  ease 


of  use  they  purport  to  have  vis-a-vis  the 
user,  as  well  as  the  incorporation  of 
brand-new  technologies,  such  as  support 
for  messaging  and  even  e-paper. 

One  thing  all  have  in  common,  however, 
is  that  they  either  already  have  incorporat¬ 
ed  Adobe’s  InDesign  or  are  knocking 
themselves  out  to  get  it  done  as  fast  as 
possible.  Version  2.0  of  InDesign  is  clearly 
giving  QuarkXPress  serious  competition  in 
page  layout,  and  customers  have  begun 
demanding  it,  all  say. 

Industry  veteran  Protec,  Spain’s  market 
leader,  supplies  front-end  systems  to  some 
60%  of  the  country’s  dailies,  among  them 
El  Mundo  and  the  papers  of  the  Recoletos 
Group.  The  newest  incarnation  of  its  sys¬ 
tem  is  Milenium,  a  suite  of  five  modules, 
which  work  either  as  an  integrated  system 
or  as  stand-alone  applications.  The  system 
features  object-oriented  programming 


supported  on  standard  databases,  the 
integration  of  standard  tools  such  as 
XPress  and  more  recently  InDesign,  and 
independent  management  of  content  and 
design.  The  system  is  capal  'le  of  managing 
single  copies  of  original  materials  and 
adapting  them  automatically  to  the  design 
of  the  final  product,  be  it  print,  Web,  or 
wireless,  according  to  Marketing  Director 
Andres  Checa. 

The  company  has  added  new  functional¬ 
ity  to  the  system  in  time  for  IfraExpo,  in 
particular  on  the  Web  and  wireless  sides, 
says  Checa.  For  example,  the  advertising 
component  now  allows  ad-booking  via  the 
Web  and  via  personal  digital  assistants.  On 
the  editorial  side,  a  new  application  lets 
executives  check  on  the  status  of  the  paper 
using  a  browser,  and  even  to  make  edits 
remotely.  An  application  called  Categorize 
enhances  database  searches  by  adding 
metadata  to  ease  links  among  objects.  A 
new  component  added  to  the  system’s 
digital  archive  generates  reports  that  detail 
and  analyze  archive  use. 

Protec’s  expansion  strategy  starts  in 
Latin  America,  where  the  language  gives  it 
an  advantage  over  others,  and  then  France 
and  central  Europe.  The  company 
announced  last  spring  a  contract  with 
French  daily  L’Agefi,  and  just  inked  a  deal 
for  a  300-seat  installation  of  a  complete 
Milenium  system  at  La  D^eche  du  Midi,  a 
regional  daily  in  southwestern  France. 

Developer  Seinet  is  also  well-known, 
having  received  much  industry  attention  as 
one  of  the  two  true  cross-media  systems  on 
the  market  (the  other  is  Italy’s  Eidosmedia). 
It  is  unveiling  version  2.0  of  its  system, 
now  called  Xtent,  at  IfraExpo  this  week. 

According  to  Seinet  Director  Ignacio 
Megias,  “Productivity  has  been  improved, 
the  system  can  be  accessed  remotely,  and 
it  includes  the  kind  of  work-flow-manage¬ 
ment  and  editing  tools  that  you  would 
expect  to  find  on  a  high-end  system.” 


From  Sophisticated...  to  Simple 
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Simple  Makeready 


STI  Automated  Vertical  Stacker 
Bundler  System  with  Loadbuilder^*^ 
Automatic  Bundle  Pelletizer 


STI  offers  a  wide  variety  of  solutions  for 
your  post-press  production  requirements 
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Digital  Publishing 


It  couldn’t  be  easier  if  you’re 
using  Jazbox  from  Harris 
Publishing  Systems. 

Jazbox  is  a  family  of  three  print, 
web,  and  archiving  products, 
designed  as  standalone  or  tightly 
integrated  components,  each 
driven  by  a  powerful  asset  man¬ 
agement  database.  They  allow 
you  to  eflicientlv  publish  in  multi¬ 
ple  media  to  meet  the  needs  of 
your  various  audiences. 

Newsjaz  (print),  Webjaz  (web), 
and  Jazstor  (archiving)  each  use 
the  same  asset  management 
structure,  known  as  the  Jazbox 
Data  Center.  The  Jazbox  Data 
Center  allows  you  to  store  any 
tvpe  of  native  file  in  tlie  database, 
including  Web  templates  and 
QuarkXPress  and  Adobe 
InDesign  pages.  This  power 
means  more  flexibility  for  you, 
allowing  you  to  expand  your  pub¬ 
lishing  capabilities  and  enhancing 
your  print  publications  of  text  and 
photos  with  a  Web  publication 
that  employs  text,  photos,  audio, 
and  video  files. 

For  more  informabon  about 
how  to  make  publishing  your 
newspaper  child’s  play,  please 
call  321.242.5000  or  visit 
www.jazbox.com. 


Harris  Publishing  Systems  •  321.242.5000  •  www.jazbox.com 


NEWSJAZ  •  Webjaz  •  Jazstor 


an  application  for  each  of  several  docu¬ 
ments  to  be  displayed  at  the  same  time) 
and  Java  applets  to  allow  reporters  to 
configure  and  personalize  their  desktops 
and  access  to  the  newsroom  system  via  a 
Web  browser  without  first  installing 
special  programs  on  their  computers. 

Xtent  includes  its  ovra  XML  editor  and 
supports  XPress  and  InDesign  for  page 
layout.  Full  support  of  style  sheets  allows 
editors  to  select  how  they  see  a  document 
—  for  example,  in  typewritten  mode  or  as 
a  newspaper  section,  Web  page,  or  WAP 
(wireless  application  protocol)  page.  A 
“fast-fit”  hyphenation-and-justification 
engine  gives  editors  near-WYSIWYG 
display.  An  InDesign/XPress  palette  allows 
a  user  to  browse  the  content  repository  to 
search  for  documents,  select  content  sec¬ 
tion  by  section,  and  define  where  it  flows. 

Web-page  designers  use  templates 
created  with  Dreamweaver,  FrontPage, 
or  Notepad.  Templates  contain  tagged 
“holes”  where  dynamic  content  flows. 

The  content-management  system  stores 
different  types  of  files  (photos,  audio, 
video)  together  with  their  respective 
metadata,  which  can  be  dragged  and 
dropped  back  to  their  original  applications 
if  they  need  changes. 

Staking  claims 

Seinet  has  several  installations  now 
running  in  Spain  and  France,  and  one  user 
consulted  said  he  is  eager  to  see  its  latest 
release.  The  company  suffered  a  setback 
this  month,  however,  when  South  African 
media  concern  Media24  announced  it  was 
rescinding  its  contract  for  an  800-seat 
installation  with  Seinet,  claiming  Seinet 
would  not  be  able  to  maintain  the  schedule 
for  the  test  system  set  out  in  the  contract. 
For  its  part,  Seinet  contends  that  Media24 
has  not  yet  lived  up  to  the  financial  obliga¬ 
tions  of  the  contract.  In  addition,  Craig 
Mitchell,  a  former  News  Corp.  production 
executive  who  had  joined  Seinet  in  the 
spring  as  chief  operating  officer,  is  no 
longer  with  the  Spanish  company. 

Ignacio  Megias,  Seinet  director,  is  also 
unhappy  about  new  rival  Quasar  Tech¬ 
nologies,  which  started  operations  in  May. 
The  new  company  employs  five  former 
Seinet  staffers,  including  developer  Marc 
Marin,  who  is  now  in  charge  of  Quasar. 
Megias  says  Seinet  is  considering  legal 
action  again.st  the  startup.  “We  question 
how  a  new  company  could  develop  an 
entire  system  in  just  a  few  months,”  he  says. 

Quasar  reps  say  they  are  not  troubled  by 
the  threats,  claiming  that  the  differences  in 
the  two  systems  will  dispel  any  speculation 


The  new  version  has  been  developed 
using  Java  2  Enterprise  Edition,  and  uses  a 
Multiple  Document  Interface  (a  Windows 
function  that  eliminates  the  need  to  reload 


Seinet  developed  its  system’s  first  wrsion 
with  an  earlier  Java-based  machine, 
making  it  hard  to  include  the  tools  needed 
to  publish  a  large  daily,  Megias  says. 
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ARCHITECTURE 
PROGRAMMING 
MASTER  PLANNING 
STRATEGIC  PLANNING 
FEASIBILITY  STUDIES 
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Whether  you’re  running, 
skiing,  hiking  or  writing, 
if  you  use  GORE -TEX®  fabric 
correctly,  we’U  all  feel 
comfortable. 

GORE-TEX*  fabric  is  the  original  waterproof/breathable 
fabric  that  revolutionized  the  outdoor  sportswear  mar¬ 
ket,  and  it’s  now  used  in  many  industrial  and  medical 
applications,  too. 

GORE-TEX  should  never  stand  alone.  Always  use  it 
to  modify  a  noun,  such  as  GORE-TEX*  fabric,  GOKE-TEX* 
gloves,  GORE-TEX*  outerwear. 

Your  comfort  is  what  our  remarkable  fabric  is  all 
about.  So  please  keep  us  comfortable  by  using  our 
trademark  correctly.  _ 


VJV/iviJrf-x  IS  a 

registered  trademark  of 
W.  L.  Gore  &  Associates,  Inc 


Creative  Technologies 
Worldwide 
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i?  '"  '  2002  Gramling  Award  Winners 


I 

I  Celebrating  AP  People 

1 

I 

Journalism  Awards 

Spirit  Awards 

John  Solomon,  Washington,  D.C.,  assistant  chief  of  bureau, 
for  c(X)rdinating  AP's  worldwide  investigative  coverage  of  the 

Sept.  1 1  attacks. 

Richard  Pyle,  New  York  newsman,  tor  dedication  and  enthusiasm 
during  a  tour  decades-long  career  that  has  included  assignments 
overseas  and  in  New  York  City  during  and  after  Sept.  1 1 . 

Karin  Laub,  Jerusalem  news  editor,  tor  guidance  in  telling  the 
story  of  the  Mideast  conflict  accurately  and  fairly. 

Angus  Shaw,  Harare  correspondent,  for  working  at  great  personal 
risk  to  provide  comfielling  coverage  of  unrest  in  Zimbabwe. 

Achievement  Awards 

Kevin  Hudson,  (iolumbus-based  director  of  technology,  tor 
supervising  technical  training  and  demonstrating  the  role  a 
technician  plays  in  representing  the  AP  to  its  members. 

Amir  Shah,  Kabul  corres|x)ndent,  Alexander  “Sasha”  Merkushev, 
Moscow-based  Asscx  iatcxl  Press  Television  News  prixlucer  and 
Tomislav  Skaro,  Frankturt-based  APTN  prcxlucer,  tor  courageous 
multimedia  coverage  ot  the  war  in  Afghanistan. 

Arlene  Sposato,  New  York  assistant  communications  executive, 
for  skill  in  keeping  AP  work  orders  moving  through  the  system. 

Scholarship  Award 

Jessica  Olympia,  Washington  Broadcast  Services  direct  radio 
representative,  for  help  to  finance  MBA  studies. 

The  Gramling  Awards  are  honors  that  The  Associated  Press  bestows  on  its 
staff  for  excellence.  They  are  made  possible  by  a  bequest  from  the  late  AP 
newsman  and  executive  Oliver  S.  Gramling,  who  died  in  1992  at  age  87. 
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You  Can  Call 
Your  Own 


CustomWIRE  is  a  continually 
updated  multimedia  news  service  that 
replicates  the  design,  structure  and 
branding  of  your  Web  site. 

It’s  a  turnkey  solution  for  member 
newspapers  that  want  to  retain  the  look 
and  feel  of  their  own  site,  but  also  want 
AP  to  handle  the  selection,  presentation 
and  updating  of  online  content. 

The  AP-hosted  service  will  deliver 
the  same  content  as  The  WIRE,  AP’s 
original  Internet  news  service,  currently 
used  by  more  than  400  members. 
CustomWIRE  includes  AP’s  top  news 
stories,  flash  animations,  news  databases 
and  video  segments.  The  new  service 
builds  on  the  strength  ofThe  WIRE 
by  presenting  news  content  on 
member-branded  Web  pages. 

Set-up  is  simple  and  quick.  Content 
integration  is  seamless.  It’s  an  ideal  way 
to  add  AP’s  comprehensive  coverage  to 
your  Web  site  without  a  major  invest¬ 
ment  in  hardware,  bandwidth  or  staff. 

For  more  information  contact  your 
AP  chief  of  bureau. 
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!  of  poaching.  “The  system  is  built  on  SET 
j  JavaScript,  not  Java,  a  technology  that  has 
been  proven  in  the  industry  for  many 
I  years,  but  that  no  one  uses,”  explains 
Marin,  who  before  Seinet  worked  for  11 
years  at  Atex  as  an  integrator.  “’The  archi¬ 
tecture  allows  us  to  make  a  simple  system, 
simple  for  users  and  also  for  installations.” 

I  Quasar  chose  InDesign  over  XPress  and 
integrated  other  Adobe  applications  such 
as  GoLive  and  Graphics  Server  (previously 
known  as  Altercast),  and  most  recently 
;  InCopy.  A  proprietary  browser-based  text 
j  editor  allows  several  editors  to  work  on  the 
I  same  InDesign  page  simultaneously,  while 
layout  artists  make  changes  (editors  work 
i  through  the  text  editor  while  the  layout 
i  artist  uses  InDesign).  This  feature  works 
'  the  same  with  the  Web  editor  and  GoLive. 

'The  system  creates  a  single  file  to  be 
used  for  print,  Web,  and  wireless  output. 
Tasks  are  overlapped  to  save  time,  and  a 
knowledge  manager  converts  static  infor¬ 
mation  into  live  feeds.  For  example,  stock 
or  weather  information  can  be  continually 
and  automatically  updated  throughout  the 
day,  so  that  when  the  paper  is  published,  it 
carries  the  most  recent  information. 

On  the  server  side,  Quasar  has  devel- 
'  oped  a  proprietary  replication  mechanism, 
so  that  papers  don’t  have  to  spend  a  lot  of 
!  money  on  database  clusters. 

The  company  has  worked  feverishly  to 
get  its  system  ready  for  IfraExpo,  but  at  the 
same  time  is  continuing  development  on 
futuristic  features,  such  as  support  for 
e-paper,  says  Marin.  A  thin  plastic  impreg¬ 
nated  with  electronic  ink  (in  the  form  of 
microscopic  balls  that  either  encapsulate 
reflective  particles  or  have  hemispheres  of 
contrasting  colors  —  the  suspension  of  one 
and  the  orientation  of  the  other  a  response 
to  an  electrical  charge),  e-paper  can  be 
re-imaged  indefinitely  and  hold  an  image 
without  drawing  power.  Marin  envisions 
his  system  sending  content  to  this  new 
medium  in  much  the  same  way  it  can  now 
feed  Web  pages  and  wireless  devices. 

Targeting  dailies,  magazines,  and  cata¬ 
logs,  the  new  company  seeks  distribution 
deals  in  Spain,  France,  and  Germany. 

Even  reporters  can  use  it 

Developer  Ailink,  founded  by  ex-techies 
from  the  defunct  daily  El  Sol,  has  been  on 
the  scene  for  more  than  10  years.  With 
success  selling  its  wire-reception  system, 
the  company  last  year  launched  its  own 
version  of  a  cross-media  publishing 
system,  InfoPolis.  Together,  the  system’s 
two  modules,  InfoPortal  and  InfoPress, 
pool  content,  create  print,  Web,  and 


wireless  pages,  and  send  them  for  output. 

InfoPortal  is  an  XML-based  information 
manager;  InfoPress  has  the  tools  needed  to 
put  content  on  pages.  The  browser-based 
system  was  designed  to  be  easily  tailored  to 
reporters’  different  habits,  says  Ailink 
Product  Manager  Jose  J.  Gomez.  For 
example,  reporters  can  research  stories  as 
they  write  them  without  leaving  the 
system,  and  can  search  through  live  and 
archived  content.  Moreover,  reporters  can 
define  the  information  they  wish  to  receive 
and  the  way  it  is  to  be  displayed. 

For  IfraExpo,  Ailink  added  function¬ 
alities  users  have  sought,  such  as  avail¬ 
ability  on  multiple  platforms  (originally 
for  Windows,  InfoPolis  is  being  developed 
for  Macintosh),  integrating  InDesign  and 
InCopy,  and  beefing  up  work-flow 
j  management.  Ad  placement  can  now 
be  automatic. 

InfoPolis  is  running  at  the  Heraldo  de 
Aragon  in  Zaragoza,  Spain,  its  first  installed 
site.  “We  are  currently  studying  how  to 
send  our  newspaper  content  automatically 
to  Web  and  wireless,  and  we  chose 
InfoPolis  because  it  will  allow  us  to  do  that 
easily  and  well,”  says  Jose  Manuel  Lozano, 
the  paper’s  technical  director.  The  new 
system  has  improved  productivity  already, 
in  that  all  content  arriving  at  the  paper  is 
being  automatically  converted  to  XML 
and  placed  on  pages,  he  says.  Ailink’s 
experience  with  wire  capture,  he  adds,  has 
made  it  an  ideal  company  to  create  a 
!  content-management  system. 

Ailink  also  has  several  contracts  in 
France,  and  hopes  to  sign  a  major  contract 
1  with  a  Mexican  media  company  that 
publishes  70  dailies,  Gomez  says. 

I  SchlumbergerSema’s  Digital  and  Media 
j  Press  (DMP),  an  InDesign-based  editorial 
!  system,  is  use  by  Spain’s  multiple-media 
monster  Grupo  Correo.  The  vendor 
I  (which  brokered  the  deal  between 
London’s  Financial  Times  and  Eidos- 
media)  is  eager  to  show  its  stuff  at 
IfraExpo.  “We  will  be  showing  the 
evolution  of  our  system  with  the  integra¬ 
tion  of  InDesign  and  InCopy  2.0”  and 
enhancements  to  improve  work  flow,  says 
Sales  Director  Emilio  Salvador. 

Salvador  considers  DMP  to  be  cross¬ 
media,  although  he  adds  that  it  is  print- 
j  based.  Content  is  stored  as  XML  files  and 
!  directed  to  Web  and  wireless  production.  A 
I  Web-publishing  tool  must  be  integrated  to 
I  complete  the  Web  component,  Salvador 
I  says.  DMP  includes  integrated  plug-ins 
j  from  Dutch  developer  WoodWing  to  add 
1  high-level  object  styles  to  InDesign, 
i  permitting  quick  page  formatting.  ® 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


LOOKING  FOR  A  CLEAR-HEADED,  practi 
cal  and  philosophical  astrology  column? 
Planet  Waves  by  Eric  Francis,  seven  years 
running.  (206)  5674455.  j 

COLUMNS  AVAILABLE 

ANTIQUES  ADVICE  COLUMN  Antique 
Talk  by  Wayne  Mattox  is  a  creative,  humor¬ 
ous,  informative  weekly  how-to  article 
geared  toward  that  new  breed  of  readers 
today’s  innovative  newspapers  are  anxious 
to  capture.  5  years  running.  Red  Hot  topic! 
(203)  263-2899  or  2431  website  including 
many  articles:  www.antiquetalk.com 

ILLUSTRATOR/GRAPHIC  1 

_ ARTIST _  i 

EDITORIAL  CARTOONS  CARICATURES, 

illustrations  by  John  Pritchett 
www.pritchettcartoons.com 

_ MOVIE  REVIEWS _ 

MOVIE  CHOICES  FOR  KIDS 

Weekly  column  attracts  families. 

Email:  moviechoices@cs.com  or  call 
Jean  Joachim  (212)  799-6416  for  samples.  | 

MOVIE  REVIEWS  with  photos.  Video  Guide,  j 
Star  Interviews,  Book  &  Music  Reviews. 

Low  weekly  rates.  Cineman  Syndicate: 

(914)  967-5353  cineman@frontiernet.net  i 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/(909)  929-1169 


-ANNOUNCEMENTS- 


_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Institute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH?? 

Free  Confidential  Valuation  at 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  (301)  253-5016 
America's  leading  appraisers  -  Est.  1959 

NEWSPAPER  BROKERS 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 

www.editorandpublisher.com 


-ANNOUNCEMENTS- 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  79  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

John  rihb  *  Jim  Hicks 

Tom  Karavakis  •  Gary  Greene  ®  1^  I  1^  1^ 

&  associates 

00#TVA 

Publication  BroKerage  &  Appraisal 

104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  •  FAX  406-586-6774 


NEWSPAPER  BROKERS 

Leader  in  Sale 
of  Community  E..,  ^  II 
Newspapers  Kp  m 

Check  our  references 

(214)  265-9300  rlS^r.^ 
Rickenbacher  IVIedia 


America's  Leading  Brokers  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Scott  IMcGraw,  Midwest 
(517)  369-3066 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
www.mediamergers.com 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.medja-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle,  Suite  500 
3455  Peachtree  Road,  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicationsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers’ 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


NEWSPAPERS  FOR  SALE 

COUNTY-SEAT  weekly  in  Pacific  North¬ 
west.  Established,  solid,  lots  of  potential. 
$250,000  gross.  Mild  coastal  climate. 

E-mail:  weeklypub@yahoo.com 

EAST  TEXAS  WEEKLY,  growing  area, 
large  beautiful  lake,  larger  towns  nearby, 
metro  two  hours  away.  Bill  Berger,  AssocF 
ated  Texas  Newspapers,  (512)  476-3950, 
1801  Exposition,  Austin,  TX  78703. 

For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Grimes  &  Co.- Est.  1959 

NEW  ENGUND 

Regional  Healthcare  Monthly 
Established  20  years.  Owner 
Retiring.  $199,000 
Editor  &  Publisher,  Box  3077 
770  Broadway  7th  FI,  New  York,  NY  10003 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway.  7th  FI,  NY,  NY  10003 


EQUIPMENT  FOR  SALE 

WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)6484611  or  fax  (815)  648-2856 

_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harrls/Heidelber^all 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


MOST  EXTENSIVE  SELECTION  OF 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


CURRENTLY  AVAILABLE  FROM  INLAND 
•4-Unit  GOSS  METRO  OFFSET  22  3/4’ 
cut-off  with  a  13-side  half  deck  and  5-unit 
press  with  a  10  and  13  side  half  deck. 
•Addon  1000  series  GOSS  URBANITE 
units. 

•  8-unit  GOSS  SSC  press  -  well 
maintained  and  in  good  condition. 

•  8-unit  GOSS  COMMUNITY  -  new  75HP 
drive  in  ‘98. 

•  12-unit/2-f older  ATLAS  press  in  good 
mechanical  condition. 

•  8-unit  WEB  LEADER  with  2  stacked  posi¬ 
tion  units. 

•HARRIS  V15A  &  V15C,  NEWS  KING, 
and  WEB  LEADER  equipment. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999,  Lenexa,  KS  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10’,  22  3/4’, 

22”,  21  1/2’,  21’ 

•  New  or  Rebuild  Goss  R.T.P.  42’  +  45’ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  Inc. 

Tel;  (800)  821-6257 
Fax:  (323)  256-7607 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutbng-Edge  Technology 
Horace  Southward/Eric  Southward 
(800)  950-8475 
www.metro-news.com 


CIRCUUTION  III  PROMOTIONS,  INC. 

Your  telemarketing  partner  into  the  21  st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

CIRCUUTION  SERVICES.  INC. 

The  Prepaid  Telemarketing  Sales  Leader 
Low  Commissions  ■  Highest  Quality  Service 
Learn  More  @  www.circulationservices.com 

Todd  Galbate  (970)  493-0470  ext.  107 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73^51(X) 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


WESTPARK  DIRECT 

Intelligent  Circulation  Marketing 

www.westparkdirect.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


WANT  TO  GROW  SINGLE  COPY?  Let  us 

train  your  field  staff  to  grow  that  number 
Dynamic  Achievers  (404)  261-9968 
carol@dynamicachievers.com 


GRAPHIC  DESIGN  SERVICES 


DAILY  NEWS  GRAPHICS  provides  fast, 
reliable,  customized  graphics  for  your 
newspaper  at  incredible  savings.  Visit  us  at 
www.dailynewsgraphics.com. 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


PUBLISHER 

Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


Obstacles  don't  have  to  stop  you. 
If  you  run  into  a  wall,  don't  turn 
around  and  give  up.  Figure  out 
how  to  climb  it,  go  through  it,  or 
work  around  it. 

-  Michael  Jordan 


ACADEMIC 


I  The  AMERICAN  UNIVERSITY  IN  BULGARIA  - 
j  www.aubg.bg  -  has  two  positions  open  in 
I  its  department  of  Journalism  and  Mass 
Communication.  This  11-year-old  undergrad¬ 
uate  institution  in  southwest  Bulgaria  features 
an  American-style  liberal  arts  education  and 
1  has  an  international  mix  of  about 
700  students  from  24  countries.  All  instruc- 
I  tion  is  in  English.  The  JMC  department 
I  offers  a  skills-oriented  professional 
i  program  designed  to  train  21st  century 
'  journalists  and  communicators. 

I  We’re  looking  for  candidates  with 
enthusiasm,  professional  journalism  experi¬ 
ence  in  television  or  print  or  writing  for  the 
’  Web,  and  at  least  3  years  of  university-level 
teaching  experience.  Our  wish  list  also  in- 
;  eludes  candidates  with  overseas  living  ex¬ 
perience,  those  with  expertise  in  European 
j  media  law  and  ethics,  journalists  with  IT 
savvy  and  candidates  with  a  zest  for  teach- 
!  mg. 

;  Send  a  detailed  cover  letter  that  includes  a 
I  statement  about  your  philosophy  of 
'  teaching  and  your  individual  strengths,  sam¬ 
ples  of  your  recent  professional  work  and 
three  references  with  E-mail  addresses  and 
phone  contact  information  to  Laura  Kelly, 
Chair,  Journalism  Search  Committee,  care 
of  American  University  in  Bulgaria,  1725  K 
i  Street,  NW,  Suite  411,  Washington,  DC, 
i  20006-1419.  Electronic  submissions  en- 
:  couraged  to  vivanova@aubg.bg. 

Deadline:  December  15,  2002 


SCHOOL  OF  JOURNALISM 
MICHIGAN  STATE  UNIVERSITY 
ASSISTANT  PROFESSOR  in  tenure  stream. 
Teaching  responsibilities  include 
supervising  the  Capital  News  Service  (CNS) 

>  and  teaching  media  law  and  magazine  writ- 
I  ing.  CNS  is  an  advanced  course  in  which 
'  students  cover  the  Michigan  capital  for  pro- 
;  fessional  client  news  organizations.  The  re¬ 
search  interests  should  contribute  to  the 
:  school’s  undergraduate,  M.A.  and  Ph.D. 

■  programs.  Service  activities  include  outreach 
to  professional  news  organizations, 
i  Starting  date;  August  15,  2003.  Salary  is 
:  competitive  and  commensurate  with  experi¬ 
ence,  achievement  and  qualifications. 

'  Qualifications  include  extensive  experience 
covering  politics  and  state  government  and 
a  terminal  degree.  Teaching  experience  at 
the  college  level,  while  not  required,  is  highly 
desirable. 

Application  procedure  -  Applicants  should 
submit  a  letter  of  interest,  a  curriculum 
vitae  or  resume  and  three  letters  of  reference 
j  to:  Professor  Howard  Bossen,  Chair, 

I  Faculty  Search  Committee,  305  Communi¬ 
cation  Arts  &  Sciences  Building,  Michigan 
'  State  University,  East  Lansing,  Ml 
I  48824-1212.  Tel:  (517)  353-4613;  FAX: 
(517)  355-7710;  E-mail:  bossen@msu.edu 
Web  address: 

http://www.journalism.msu.edu 
I  Review  of  applications  will  begin  November 
I  1,  2002  and  continue  until  the  position  is 
i  filled. 

j  MSU  is  an  Affirmative  Action/Equal  Opportu- 
I  nity  Institution.  Persons  with  disabilities  may 
]  request  and  will  receive  reasonable  accom- 
i  modations. 


Advertisers  call  Michele 


-HELP  WANTED- 


ADMINISTRATIVE 


ALMOST  PARADISE:  PUBLISHER 
Fish  in  mountain  streams  and  alpine  lakes, 
ski  Sun  Valley,  one  of  the  best  resorts  in 
the  country  or  just  sit  back  and  watch  the 
!  wildlife  from  your  balcony.  This  is  the 
j  lifestyle  you’ll  live  in  the  beautiful  Wood  River 
I  Valley  in  South  Central  Idaho. 

Its  not  all  play-there’s  a  lot  of  work  to  do  at 
this  weekly  newspaper.  A  modest  staff  of 
10  all  work  hard  to  give  us  a  good  newspaper 
that  is  only  a  PUBLISHER  away  from  being 
I  great. 

:  We  offer  a  competitive  compensation  pack- 
I  age  with  performance-based  incentives,  as 
[  well  as  medical,  dental,  and  a  401(k)  plan. 

!  A  minimum  of  five  years  newspaper  man- 
I  agement  experience  is  desired. 

Send  resume  with  references  and  salary 
history  to:  Liberty  Group  Publishing,  Attn: 
Jay  Lenkersdorfer,  230  East  Main,  Burley, 
ID  83318. 


!  PUBLISHER  -  EDITOR 

for  Agricultural  Paper 

:  Publisher-editor  for  Capital  Press, 
38,000-circ.,  leading  ag  news  source  and 
most  effective  ag  advertising  medium  for 
Washington,  Oregon,  Idaho  and  much  of 
California.  Weekly  newspaper  covers  all 
farm  commodities  in  a  traditional  journalistic 
I  approach. 

j  Capital  Press,  started  in  1928,  is  operated 
j  by  the  family-owned  East  Oregonian  Publish¬ 
ing  Co.  Broadsheet  paper  is  produced  by 
I  experienced,  professional  staff  of  56,  in- 
'  eluding  1 4  field  people  -  eight  news  reporters 
I  and  six  ad  sales  reps  -  scattered 
I  throughout  the  four  states, 
j  Required  for  the  position  are  experience  in: 

I  some  aspect  of  agriculture,  news  reporting, 

I  copy  editing,  owning  or  managing  a  business, 

!  sales,  and  a  personality  attuned  to 
i  constructive  public  relations.  Position  is  lo- 
;  cated  in  Salem,  Oregon.  Prefer  that  letters 
■  and  resumes  be  mailed  to  Publisher  Mike 
I  Forrester,  Capital  Press,  P.O.  Box  2048, 

.  Salem,  OR  97308. 

Phone:  (800)  882-6789.  E-mail  address: 

I  mforrester@capitalpress.com 

VICE  PRESIDENT,  NEWS 
;  NYSE  Company  seeks  motivated  professional 
for  Vice  President,  News:  a  very  experienced, 
well-rounded  news  professional 
to  oversee  all  aspects  of  editorial  content 
for  23  daily  newspapers  and  225  non-daily 
publications.  Responsibilities  include  re¬ 
cruiting  for  the  company’s  top  editorial  posi- 
I  tions,  reviewin^refining  editorial  expense 
'  budgets,  establishing  procedures  and  poli- 
I  cies  which  ensure  editorial  quality,  involve- 
i  ment  in  planning  and  launching  new 
I  products  and  redesigns,  preparing  and  pre- 
'  senting  training  material  for  editorial  staffs 
and  management  teams,  building  and  over¬ 
seeing  the  JRC  News  Service,  handling  peri- 
[  odic  in-house  editorial  contests  and  providing 
I  ongoing  feedback  and  advice  to  editors. 

I  This  individual  operates  as  part  of  a  team 
j  of  newspaper  professionals  that  includes 
!  advertising,  circulation,  production  and  sys¬ 
tems  experts.  Fax  resume  with  salary  history 
to  Charles  Sheridan  at  (609)  396-8356 
j  or  E-mail  to:  jobs@journalregister.com. 


Golden  at  (0461654-5304 


ADMINISTRATIVE 


READY  FOR  A  CHANGE? 

Have  good  management  abilities  but  need 
an  organizational  or  geographical  change? 
Go  tO'.www.BrehmCommunications.com  and 
check  our  “unique  markef  opportunities. 
Don’t  delay,  contact  us. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
We  are  seeking  an  experienced  leader  to 
serve  as  Retail  Advertising  Manager  and  di¬ 
rect  its  retail  advertising  staff  of  23.  Candi¬ 
date  must  have  a  minimum  of  5  years  expe¬ 
rience  in  newspaper  advertising.  Excellent 
people,  written  and  verbal  skills.  Individual 
must  have  excellent  computer  skills  and  a 
strong  mathematical  aptitude.  Must 
possess  the  ability  to  manage,  motivate 
staff,  and  understand  advertisings’  business 
to  implement  successful  sales  strategies. 
Candidate  should  be  creative,  energetic,  en¬ 
thusiastic,  innovative,  and  passionate  for 
achieving  goals.  Send  resumes  to; 
laura.dondero@sbsun.com  or  mail  to:  The 
Sun  Newspaper,  Human  Resources,  399 
North  D  Street,  San  Bernardino,  CA  92401. 

EOE 


DIRECTOR  OF  RETAIL  SALES 
AND  MARKETING 

The  Courier  (Houma,  La.)  and  Daily  Comet 
(Thibodaux,  La.)  have  a  combined  advertising 
sales  force  for  our  distinct  and  separate 
daily  publications,  located  in  adjacent  com¬ 
munities.  Combined  circulation  of  32,000. 
Energetic,  creative  and  inspirational  sales 
executive  sought  to  lead  and  grow  our  ad¬ 
vertising  sales  efforts  in  southeast  Louisian¬ 
a’s  cajun  country.  One  hour  from  New  Orle¬ 
ans.  Candidate  should  be  hands-on,  high-en¬ 
ergy  with  excellent  people  skills  and  a  proven 
track  record.  NYT  Co.  owned;  excellent 
benefits  including  medical  and  dental  insur¬ 
ance,  pension,  401(k),  stock  options  and 
much  more;  EOE.  Send  detailed  cover  letter 
including  salary  history  and  resume  to: 

The  Courier 

Attn.:  Miles  Forrest,  Publisher 
P.O.  Box  2717 
Houma,  LA.  70361 

OR  E-mail:  miles.forrest@houmatoday.com 


INSIDE  SALES  MANAGER 
Growing  circulation  newspaper  in  Atlanta 
suburbs  needs  an  experienced  inside  sales 
manager.  We  are  looking  for  someone  who 
knows  how  to  generate  sales  and  under¬ 
stands  the  value  of  good  customer  service. 
Respond  to  Box  3074,  Editor  &  Publisher 
Classified,  770  Broadway,  7th  Floor,  New 
York,  NY  10003. 


ADVERTISERS 

For  Space/material 
deadlines  call 
Michele  MacMahon  at 
646.654.5303 


the  newspaper  industry’s 

- MEETING  place! - 

888.825.9149 
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-HELP  WANTED- 


ADVERTISING 

ADVERTISING 

— 

VICE  PRESIDENT 
Business  Development 
THE  ARIZONA  REPUBLIC 


The  Arizona  Republic,  the  largest  metro  daily  newspaper  in  the  state  and  part  of 
Gannett  Co.  Inc.,  the  largest  newspaper  publisher  in  the  US.  has  an  immediate  leadership 
opening  in  our  management  team. 

The  Vice  President,  Business  Development  will  be  responsible  for  the  formulation  of 
the  solo  mail  and  database  advertising  business  strategy;  monitoring  business  plans 
for  attainment  of  growth  and  profit;  and  identifying  and  creating  strategies  for  market 
share  growth.  The  successful  candidate  will  craft  appropriate  strategies  and  changes 
in  sales  methodologies  to  develop  business  plans  that  address  finance,  staffing, 
product  development  and  marketing  issues.  This  position  evaluates  market  informabon,  as 
well  as  takes  a  lead  role  in  researching  potential  revenue  streams  and  niche 
marketing  opportunities  for  both  custom  publishing  and  solo  mail.  Fosters  partnerships 
within  the  Advertising  and  Marketing  management  teams.  Works  closely  with 
Advertising  management  to  identify,  propose  and  close  custom  solutions  that  meet 
the  customers'  business  requirements.  Mentoring,  training  and  developing  teams  are 
essential  in  the  position. 

Qualified  candidates  will  have  Bachelor’s  degree  and  a  minimum  of  six  years  new 
business  development/advertising  sales  experience  of  which  at  least  three  must  be 
in  a  strategic  management  role.  Proven  ability  to  analyze  and  interpret  data  and 
make  sound  business  decisions  based  on  information.  Excellent  analytical,  problem 
solving  and  process  management  skills.  Candidates  will  have  excellent  communication,  or¬ 
ganizational,  interpersonal  and  negotiation  skills  and  have  a  strong  understanding  of  adver¬ 
tising,  media,  research  and  marketing.  The  ability  to  work  well  under  the  pressure  of  dead¬ 
lines  and  handle  multiple  priorities  is  necessary.  Proven 
sales  ability  with  strong  customer  focus  is  essential. 

The  Arizona  Republic  provides  competitive  salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifications  and  the  desire  to  join  a  dynamic 
team  should  submit  resume  and  salary  requirements  to: 

sara.reinstein@pni.com 

The  Arizona  Republic  is  an 

Equal  Opportunity  Employer  and  a  Drug-free  Workplace 


ADV'ERTISING  CIRCULATION 


ADVERTISING 


CALL  CENTER  SALES  MANAGER 
Classified  Advertising  Department 

The  Milwaukee  Journal  Sentinel  has  an  ex¬ 
citing  opportunity  for  a  Call  Center  Sales 
Manager  in  its  Classified  Advertising  depart¬ 
ment.  The  Call  Center  Sales  Manager 
leads,  coaches  and  motivates  a  team  of 
four  supervisors  and  approximately  100  tel¬ 
ephone  sales  associates  in  a  fast-paced, 
goal-oriented  sales  environment. 

The  individual  who  will  be  successful  in  this 
position  will  possess  a  Bachelors  degree  or 
equivalent  knowledge  acquired  through  ex¬ 
perience,  as  well  as  3-5  years  previous  tele¬ 
phone  sales  experience  gained  in  increasingly 
responsible  positions.  A  keen  knowledge  of 
call  center  management  as  well  as 
a  solid  understanding  of  classified  advertising 
call  center  systems  is  a  plus. 

Journal  Sentinel  Inc.  offers  a  very  competi¬ 
tive  starting  salary  to  include  incentive  com¬ 
pensation  for  outstanding  performance,  op¬ 
portunities  to  grow  with  a  major  employer 
and  benefits  package  to  include:  tuition  re¬ 
imbursement,  stock,  health,  dental,  vision, 
401(k)  and  paid  vacation. 

If  you  are  interested  in  this  outstanding  op¬ 
portunity,  submit  resume  and  cover  letter, 
along  with  salary  requirements,  to: 

Journal  Sentinel,  Inc. 

Human  Resource  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

E-mail:  hr@onwis.com 
Equal  Opportunity  Employer 


ADVERTISING  SALES  MANAGER 
Live  and  work  in  the  magnificent  Rocky 
Mountains.  The  Estes  Park  Trail  Gazette  is 
seeking  an  experienced  ad  manager  to 
drive  sales  in  our  resort  community.  Candi¬ 
dates  must  have  managerial  experience,  be 
able  to  motivate  and  train  staff,  implement 
sales  strategies  for  continued  growth  in 
existing  and  new  revenue  sources.  We  offer 
a  competitive  compensation  and  benefits 
package.  Send  your  cover  letter,  resume 
and  salary  expectations  to:  Publisher,  Bill 
Ferguson,  E-mail:  bill@eptrail.com 
FAX:  (970)  586-9532 
P.O.  Box  1707,  Estes  Park,  CO  80517. 


ADVERTISING  MANAGER,  Classified  Sales, 
Popular  Alternative  Paper  In  Beautiful 
Charlottesville.  $30-50K-i-. 

JLBMedia@optonline .  net 
Fax:  (203)  831-0802 


ADVERTISING 


COMMERCIAL  PRINT  SALES  MANAGER 
Retail  Advertising  Department 

I  With  the  addition  of  its  new  state-of-the-art 
;  production  facility,  Journal  Sentinel  Inc., 

:  publisher  of  the  Milwaukee  Journal  Sentinel, 

!  is  primed  to  enter  the  commercial  printing 
I  arena.  To  lead  this  sales  Initiative,  we  are 
seeking  an  energetic,  creative  individual  to 
joins  our  Advertising  team  as  its  Commercial 
Print  Sales  Manager. 

The  Commercial  Print  Sales  Manager  will  be 
responsible  for  meeting  all  commercial  print 
revenue  goals,  as  well  as  implementing  and 
I  managing  all  commercial  print  initiatives. 

!  The  Commercial  Print  Sales  Manager  will 
!  work  collaboratively  with  clients,  sales 
i  teams  members,  and  production  staff  to  en- 
!  sure  both  internal  and  external  customer 
service. 

The  ideal  candidate  for  this  position  will 
possess  a  Bachelors  degree  in  Advertis- 
:  ing/Marketing  (or  equivalent  work  experi¬ 
ence),  3-5  years  of  outside  sales 
I  experience,  and  24  years  of  experience  in 
;  the  commercial  print  field  In-depth  knowledge 
of  print  processes  and  production  operations 
is  critical. 

Journal  Sentinel  Inc.  offers  a  competitive 
base/commission  compensation  package, 
along  with  benefits  to  include  stock  owner¬ 
ship,  401(k),  paid  vacation  and  tuition  reim- 
i  bursement.  Interested  candidates  please 
send  resume  and  cover  letter  indicating  sal¬ 
ary  requirements  to: 

Journal  Sentinel  Inc. 

Human  Resources  Department 
333  W.  State  Street 
Milwaukee,  Wl  53203 
FAX:  (414)  224-2897 

E-mail:  hr@onwis.com 
Equal  Opportunity  Employer 


RETAIL/MAJOR  ACCOUNTS  MANAGER 
Are  you  dynamic,  high  energy,  highly  pro¬ 
fessional,  experience  in  ad  management  an 
incredible  motivator  and  forward  thinking? 
Lead  8  sales  reps  and  3  assistants.  Be  a 
driving  force  in  a  smooth  team  operation 
and  ensure  that  our  customers  are  getting 
excellent  service  and  ongoing  ideas.  Be 
part  of  the  dynamic  leadership  of  our  ad  de¬ 
partment.  College  degree  preferred.  Benefits 
package  includes  401(k).  Resume/examples 
of  your  ideas  and  accomplishments  to:  Per¬ 
sonnel,  Loveland  Daily  Reporter-Herald,  P.O. 
Box  59,  Loveland,  CO  80539. 


The  New  Jersey  Herald,  a  23,000  circulation, 
Sunday  and  daily  newspaper  in  Northern  New 
Jersey  is  seeking  a  Classified  Phone  Room 
Sales  Manager.  Position  requires 
product  development  capability,  revenue 
forecasting  and  hands  on  selling  skills. 

The  successful  candidate  will  have  a  proven 
track  record  in  leading  a  classified  phone 
room  sales  team  to  success,  a  leader  with 
an  understanding  of  what  our  customers 
want  and  can  deliver  products  and  services 
to  meet  those  expectations. 

Classified  phone  room  sales  experience,  in 
print  media  and  two  or  three  year's  man¬ 
agement  or  leadership  preferred.  Excellent 
written  and  oral  communications  skills  and 
the  ability  to  excel  in  a  fast  paced  environ¬ 
ment  are  necessary.  The  New  Jersey  Herald's 
classified  system  is  Mac  based  and 
uses  the  Baseview  system. 

Position  IS  salary  plus  commission.  Benefit 
package  includes  401(k),  pension  plan,  paid 
vacation,  and  health  insurance  and  more. 
To  apply  send  resume  with  references  to: 
Patricia  Hruby,  Advertising  Director 
New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 
Thruby@NJHerald.com 

"Making  tlic  simple  complicated  is 
commonplace;  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that's  creath  ity .” 

-  Charles  Mingus 
OCTOBER  14.  2002 


CIRCULATION  DIRECTOR 
Central  New  Jersey  publisher  of  24 
weeklies  seeks  a  newspaper/shopper  circu¬ 
lation  executive.  This  senior  management 
position  reports  directly  to  the  company 
president.  NJN  Publishing  has  over 
350,000  weekly  circulation,  both  paid  and 
free,  serving  some  of  the  country’s  most  at¬ 
tractive  suburban  communities.  Our  mam 
offices  are  located  in  Hunterdon  County, 
bordering  Pennsylvania  and  the  scenic  Dela¬ 
ware  River. 

This  individual  will  manage  circulation  opera¬ 
tions  serving  our  five  divisions.  The  suc¬ 
cessful  candidate  will  have  at  least  five 
years  of  circulation  background  most  likely 
in  weekly  newspapers  and  shoppers.  Expe¬ 
rience  with  alternate  delivery  systems  is 
preferred  as  is  thorough  knowledge  of  the 
postal  regulations. 

NJN  Publishing  is  a  Penn-Jersey  Advance 
company.  Write  to  President  at: 

NJN  Publishing 

P.O.  Box  32,  8  Minneakoning  Road 
Flemington,  NJ  08822-0032 

THE  SAN  FRANCISCO  EXAMINER 
Is  currently  seeking  a  door  to  door  sales 
crew  and  Store  Front  /KiosktSALES  CON¬ 
TRACTORS.  Candidates  must  have  a  proven 
track  record  and  references.  Please 
contact  Bill  Watson  (415)  359  2676 
bwatson@examiner.com 

[  niJiWS  »uii.’es  the  difference  | 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


-  CimiFIED  llOVEBTISINB^-^^ 

MGOLDEN(a)EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


CIRCULATION 


CIRCULATION  DIRECTOR 
The  Salina  Journal  seeks  an  experienced 
professional  to  lead  its  circulation  depart¬ 
ment.  We  need  someone  to  continue  our 
record  of  excellent  service,  innovative  mar¬ 
keting  and  on-time  delivery  in  a  31-county 
area.  An  excellent  compensation  package 
includes  vacations,  401(k),  profit  sharing, 
plus  health  and  dental  insurance  programs. 
The  Journal  is  an  award-winning  newspaper, 
circulating  30,000  daily  and  32,000  Sunday. 
Salina  is  a  central  Kansas  community 
of  45,000,  known  for  good  schools,  excellent 
public  services  and  a  strong  commitment  to 
the  arts.  Send  resume  to;  Jane  Kramer,  Hu¬ 
man  Resources  Director,  The  Salina 
Journal,  333  S.  Fourth,  Salina,  KS  67401. 


CIRCULATION  HOME  DELIVERY  MANAGER 
ST.  PAUL  PIONEER  PRESS 
Are  you  ready  for  an  exciting  and 
challenging  position  with  significant  bot¬ 
tom-tine  impact?  This  position  may  be  for 
you!  The  primary  goals  are  to  increase  cir¬ 
culation  growth  and  achieve  high  levels  of 
subscriber  satisfaction  through  supervision 
of  metro  and  state  home  delivery  managers 
and  supervisors. 

The  successful  candidate  will  work  closely 
with  circulation  division  marketing,  transpor¬ 
tation,  and  Newspapers  In  Education,  and 
have  responsibility  for  budget  development 
and  expense  control. 

At  least  five  years  successful  management 
experience  in  newspaper  circulation  is  re¬ 
quired,  with  a  college  degree  or  equivalent 
experience  in  business,  marketing  or  com¬ 
munications  preferred. 

Required  skills  include  strong  leadership, 
decision-making,  written  and  verbal  commu¬ 
nication,  strategic  and  tactical  planning,  and 
group  facilitation.  Experience  working  with 
union  and  contract  employees  is  helpful. 

The  Pioneer  '’-ess  makes  a  significant  con¬ 
tribution  to  the  excellent  quality  of  life  in  St. 
Paul  and  the  surrounding  area.  We  offer  ex¬ 
cellent  compensation  and  benefit  programs.  | 
We  are  an  equal  opportunity  employer  and 
value  diversity  in  our  workplace. 

To  apply  for  this  opportunity,  please  send 
your  resume  to: 

Employee  Relations 
St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
FAX:  (651)  228  5197 
resumes@pioneerpress.com 


CIRCULATION  MANAGER 
Liberty  Group  Publishing  is  seeking  an  expe¬ 
rienced  circulation  professional  for  a  6-day 
daily  in  central  PA.  This  person  must  have 
excellent  communication  and  supervisory 
skills.  The  successful  candidate  will  be  re¬ 
sponsible  for  building  circulation  through 
timely  distribution,  sales  and  marketing  initi¬ 
atives  and  service  standards.  Other  respon¬ 
sibilities  include  managing  personnel  and 
the  ability  to  analyze  circulation  through  var¬ 
ious  tracking  methods  and  documentation. 
Liberty  Group  Publishing  offers  excellent 
benefits  with  room  to  grow  within  the  pro¬ 
gressive  company.  Please  send  or  fax  re¬ 
sume  to:  Michael  L.  Straley,  Regional  Circu¬ 
lation  Director,  The  Record  Herald,  30  Walnut 
Street,  Waynesboro,  PA  17268. 

Fax  (717)  762-3824 


CIRCULATION 


CIRCULATION  MANAGER 
The  Norwich  Bulletin,  a  Gannett  newspaper 
in  eastern  Connecticut,  is  seeking  a 
qualified  individual  to  provide  outstanding 
customer  service  and  circulation  growth. 
This  position  reports  to  the  Circulation  Di¬ 
rector,  and  is  responsible  for  developing 
and  implementing  strategies  to  effectively 
manage  the  subscriber  database,  achieve 
sales,  service,  collections,  volume  and  ex¬ 
pense  goals,  promote  single  copy  growth 
initiatives;  and  develop  our  nonsubscriber 
program. 

Five  or  more  years  of  successful  experi¬ 
ence  in  circulation  operations  management, 
strong  communication  and  organizational 
skills  and  a  degree  in  business  or  related 
field  are  required.  This  position  includes  a 
competitive  salary,  bonuses  and  excellent 
benefits.  To  apply,  send/fax  your  resume 
to;  Human  Resources,  Norwich  Bulletin,  66 
Franklin  Street,  Norwich,  CT  06360,  fax 
(860)  885-1312  or  E-mail  to: 

jobs@norwichbulletin.com 


CIRCULATION  MANAGER 
This  exciting  career  opportunity  for  a  strong 
Circulation  Manager  for  the  seven-day  morn- 
I  ing  newspaper,  the  Nevada  Appeal,  has 
many  compelling  benefits  uncommon  to 
those  traditionally  offered  by  most  commu- 
I  nications  companies:  A  strikingly  beautiful 
I  geographical  landscape,  just  20  minutes 
]  from  Lake  Tahoe;  an  enormously  comfortable 
lifestyle  and  the  opportunity  to  work  for 
I  a  highly  respected,  family-owned 
j  newspaper  company  -  Swift  Newspaper 
I  Company. 

This  position  will  reside  in  the  brand  new, 
two-story  professional  building  of  the  Nevada 
Appeal  in  Carson  City,  Nevada,  and 
i  will  report  directly  to  the  Circulation 
j  Director. 

It  is  mandatory  that  candidates  have  at 
least  five  years  of  newspaper  experience  in 
a  circulation  managerial  role  at  a  daily 
newspaper.  The  ideal  candidate  must  be 
able  to  think  outside  the  box  and  work  with 
j  a  successful  professional  team  of  employ- 
j  ees. 

j  This  person  will  need  to  proactively 
;  immerse  him/herself  in  the  market  and  ag¬ 
gressively  seek  out  voids  and  plan  creative 
j  ways  to  fill  them.  We  are  the  second 
fastest  growing  paper  in  Swift  and  intend  to 
I  become  number  one. 

I  We  offer  a  solid  benefits  package  includes 
j  401(k)  retirement  plan,  medical,  vision  and 
I  dental  health  insurance. 

j  Please  send  your  resume  to: 

I  Jonathan  Crawford 

I  Human  Resources  Director 

i  Tahoe  Carson  Area  Newspapers 
i  P.O.  Box  2288,  Carson  City,  NV  89702 
j  or  FAX  resume  to:  (775)  887-2419 


The  Orange  Leader,  an  8.000  daily  in  Orange, 
Texas,  has  a  great  opportunity  for  a 
CIRCULATION  PROFESSIONAL,  motivated 
by  achieving  sales  success.  The  Leader  is  a 
recently  revitalized  newspaper  waiting  for  a 
team  oriented  leader  who  is  willing  to  develop 
and  achieve  aggressive  marketing  plans. 
Please  send  resume  and  cover  letter  to: 
Publisher,  The  Orange  Leader,  200  Front 
Avenue,  Orange,  TX  77630. 

OCTOBER  14,  2002 


CIRCULATION 


I  CIRCUUTION  MANAGER 

Direct  Marketing  Strategies 
THE  ARIZONA  REPUBLIC 

The  Arizona  Republic,  part  of  Gannett  Co. 
Inc.,  the  largest  newspaper  publisher  in  the 
US,  has  an  immediate  management  oppor¬ 
tunity  in  our  circulation  team. 

The  Circulation  Manager  -  Direct  Marketing 
Strategies  will  be  responsible  for  managing 
and  directing  segmented  home  delivery  and 
acquisition  programs  aimed  at  increasing 
household  penetration  in  one  of  the  nation’s 
fastest  growing  markets.  Developing  plans 
to  diversify  acquisition  sources  and  reduce 
dependency  on  telemarketing  while  imple¬ 
menting  programs  designed  to  improve  re¬ 
tention  across  the  board.  Fostering  part¬ 
nerships  with  Marketing,  Advertising  and 
Newsroom  management  teams  as  well  as 
establishing  external  business  relationships 
to  optimize  growth.  Mentoring,  training  and 
developing  teams  are  essential  in  this  posi¬ 
tion. 

Qualified  candidates  will  have  Bachelor’s  de¬ 
gree  and  a  minimum  of  four  years  sales  or 
j  related  experience  with  at  least  2  years 
management  experience.  Possess  excellent 
analytical,  problem  solving,  budgeting  and 
process  management  skills.  Excellent  com¬ 
munication,  organizational,  interpersonal 
and  negotiation  skills  and  have  a  strong  un¬ 
derstanding  of  research  and  marketing. 
Ability  to  work  well  under  the  pressure  of 
deadlines  and  handle  multiple  priorities  is 
crucial. 

The  Arizona  Republic  provides  competitive 
salaries  and  a  comprehensive  benefits 
package.  Candidates  with  the  above  qualifi¬ 
cations  and  the  desire  to  join  a  dynamic 
team  should  submit  resume  and  salary  re¬ 
quirements  to: 

sara.reinstein@pni.com 
The  Arizona  Republic  is  an  Equal 
Opportunity  Employer  and  a  drug-free 
workplace. 


HOME  DELIVERY  MANAGER 
The  Honolulu  Star-Bulletin  is  seeking  an  ex¬ 
perienced  Home  Delivery  Manger  to  build 
circulation  and  readership.  Honolulu  is  a 
market  of  1  million  in  a  diverse  community. 
We  offer  an  outstanding  work  environment. 
Compensation  based  upon  experience  is  a 
combination  of  salary  and  incentive.  Please 
send  resume  and  salary  history  to: 

Jon  Corrice,  Director  of  Circulation 
(808)  5294860 

45-525  Luluku  Road  Kaneohe,  HI  96744. 
jcorrice@starbulletin.com 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


CIRCULATION 


THE  COLUMBUS  DISPATCH 
Super  Express  Manager 
The  Columbus  Dispatch,  an  award-winning 
newspaper  in  Ohio’s  capital  city,  is  seeking 
a  Super  Express  Manager. 

We  are  seeking  an  experienced  professional 
to  direct  and  supervise  the  day-to-day  op¬ 
erations  of  the  Super  Express  staff  within  a 
Dispatch  city  division.  This  person  will  be 
responsible  for  making  daily  contacts  with 
all  staff  members  to  obtain  improved  effi¬ 
ciency  in  sales,  service,  and  collections. 
Maintaining  frequent  contact  with  the  carriers 
and  customers  to  solve  subscriber  concerns 
will  be  an  essential  part  of  the  job. 
This  person  will  create  and  implement  pro¬ 
grams  to  develop  teamwork  as  well  as 
maintain  and  track  performance  reports  to 
monitor  improvement  and  communicate 
progress.  Our  ideal  candidate  will  have  5  to 
6  years  of  experience  as  a  District 
Manager,  a  demonstrated  desire  and  ability 
to  lead  a  team  through  positive  communi¬ 
cation  and  dedication,  completion  of 
college  management  courses,  a  valid  driver’s 
license,  and  a  car  foi  business  purposes  with 
adequate  liability  insurance  coverage. 

We  offer  a  positive  work  environment  with  a 
competitive  compensation  and  benefits 
package  including  401(k),  health  and  dental 
insurance,  tuition  assistance  and  generous 
vacation. 

If  you  are  interested  in  this  position,  please 
send  your  cover  letter  and  resume  to:  The 
Columbus  Dispatch,  Human  Resources, 
5300  Crosswind  Drive,  Columbus,  OH 
43228;  Fax:  (614)  461-5565;  E-mail: 
jobs@dispatch.com 


EDITORIAL 


BIOTECH  REPORTER 

The  San  Diego  Union-Tribune  wants  to  be¬ 
come  an  even  more  comprehensive  source 
of  information  on  the  biotechnology 
industry.  We're  looking  for  a  business  jour¬ 
nalist  to  help  us  achieve  that  goal.  San  Diego 
now  has  the  nation’s  third  largest  cluster 
of  biotech  companies,  so  we’re  adding  a 
second  biotech  reporter  to  our  staff.  The 
reporter  will  cover  the  more  than  160 
public  and  private  medical  device  companies 
here  and  the  pharmaceutical  firms  that 
have  established  major  research  units  in 
our  ocean-front  paradise,  including  Pfizer, 
Novartis,  Merck  and  Johnson  &  Johnson. 
The  right  candidate  also  will  work  with  our 
veteran  biotech  reporter  to  cover  national 
issues  and  legislation  affecting  the  industry. 
Previous  health  and  science  writing  experi¬ 
ence  is  desirable.  Send  resume  and  work 
samples  to  Jim  Watters,  Business  Editor, 
The  San  Diego  Union-Tribune,  350  Camino 
de  la  Reina,  San  Diego,  CA  92108.  E-mail: 
jim.watters@uniontrib.com 


BUSINESS  REPORTER  for  major  metro  daily 
newspaper.  Cover  tourism  and  entertain¬ 
ment.  Minimum  requirements:  1  year  expe¬ 
rience  at  daily  newspaper;  Bachelor’s  degree 
and  experience  covering  tourism  and 
entertainment  businesses.  Spanish  skills  a 
plus.  Send  resume  and  clips  to  Barbara 
Ferranti,  Miami  Herald,  One  Herald  Plaza, 
Miami,  FL  33132  or  Fax  (305)  376-2870. 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 

www.editorandpublisher.com 
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COPY  EDITORS  and  REPORTERS 
We  asked  our  staff  why  you  should  work  at 
the  News  &  Record,  a  lOO.OOCkirculation 
daily  in  Greensboro,  NC.  They  said: 

“The  N&R  has  a  great  stable  of  storytellers 
who  are  willing  to  share  their  tricks.  They 
helped  me  refine  my  craft.”  -  Kerry  Hall,  win¬ 
ner  of  the  2002  National  Press  Club  award 
for  excellence  in  geriatric  writing. 

“The  company  offers  the  most  extensive 
collection  of  on-site  professional- 
development  opportunities  I’ve  ever  heard 
of.”  -  Lydian  Bernhardt,  travel  editor. 

If  you  like  what  you  hear  and  have  at  least 
two  years  of  experience,  please  send  a  letter, 
resume  and  work  samples  that  demonstrate 
creativity,  initiative  and  news  judgment  to 
Sheby  Luck  Newton,  Recruitment 
Coordinator,  News  &  Record,  P.O.  Box 
20848,  Greensboro,  NC  27420. 


COPY  EDITORSAIESIGNERS:  The  Arkansas 
Democrat-Gazette  has  immediate  openings 
on  its  Northwest  Arkansas  copy/design 
desk.  Polished  copy-editing/design  skills 
(QuarkXPress)  and  two  years  experience 
are  musts.  Send  cover  letter,  resume  and 
work  samples  to  James  Gilzow,  Arkansas 
Democrat-Gazette,  2201  S.  Thompson  St., 
Suite  B,  Springdale,  AR  72765. 


DEMOGRAPHICS  REPORTER 
The  News  &  Observer  in  Raleigh,  NC,  seeks 
reporter  for  the  demographics/immigration 
beat.  The  job  involves  understanding  and 
explaining  issues,  trends  and  news  related 
to  demographic  change  in  North  Carolina, 
with  special  emphasis  on  the  fast-growing 
Raleigh-Durham-Chapel  Hill  metro  region. 
The  reporter  will  be  expected  to  develop 
strong  sourcing  throughout  the  region’s  mi¬ 
nority  communities.  Solid  writing  and  repor¬ 
ting  skills  and  the  ability  to  regularly 
produce  lA  enterprise  are  required.  Appli¬ 
cants  must  have  five  years  of  daily  newspa¬ 
per  experience  and  fluency  in  Spanish. 
Send  resume  and  clips  to: 

Metro  Editor  Steve  Riley 
The  News  &  Observer 
P.O.  Box  191,  Raleigh,  NC  27602 


EDITOR/WRITER 

Pratt  Institute  seeks  an  individual  to  write 
and  edit  copy  for  an  array  of  print  and  elec¬ 
tronic  Institute  publications.  We  require  a 
B.A.,  preferably  in  journalism  or  a  related 
area;  at  least  three  years’  editing/writing 
experience  with  demonstrated  excellent 
writing,  editing  and  verbal  communication 
skills;  and  word  processing  ability.  Please 
submit  resume  and  cover  letter,  including 
salary  requirements  by  October  31,  2002 
to:  Institutional  Advancement,  Search  Refer¬ 
ence  #IA-EW,  North  Hall  2,  Pratt  Institute, 
200  Willoughby  Avenue,  Brooklyn,  NY 
11205.  (EOE) 


EDITOR-IN-CHIEF 

Award-winning  weekly  newspaper  seeks  Edi- 
tor-in-Chief  to  lead  our  staff  of  professional 
journalists  in  delivering  an  essential  source 
of  information  to  the  discerning  readers  of 
our  communities.  We  offer  a  competitive 
salary,  benefits  and  401(k)  program.  Jour¬ 
nalism  degree  preferred;  editing  experience 
required.  Please  send  resume  to: 

Box  3069  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor,  NY,  NY  10003 


-HELP  WANTED- 
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'  EDITORS/DESIGNERS/REPORTERS 
We’ve  just  won  our  sixth  first-place  prize  in 
the  state  contest,  our  36th  of  the  year,  and 
we  are  planning  on  winning  many  more.  If 
i  you’re  an  experienced  journalist  with  good 
j  news  judgment  and  an  eye  for  design,  a 
copy  editor  with  sharp  editing  skills,  or  a  re¬ 
porter  with  an  inquisitive  mind,  contact  us 
I  today.  We  believe  journalism  is  a  calling  and 
j  need  your  help  in  making  an  award-winning 
I  newspaper  even  better.  E-mail  Bob 
I  Bowden,  News  Editor,  at  the  Charlotte  Sun: 
bob@sun-herald.com 

1  FOOD/RESTAURANT  COLUMNISTS 
!  New  Times  is  looking  for  additional  food 
I  columnists  for  its  award-winning  weekly 
I  newspapers.  You  must  be  passionate  about 
I  food,  knowledgeable  about  the  restaurant 
:  business  and  able  to  produce  stylish,  opin¬ 
ionated  columns.  Position  may  be  fulltime 
j  depending  on  writing/editing  experience 
I  and  willingness  to  relocate. 

'  New  Times  publishes  magazine-style  weekly 
I  newspapers  -  covering  local  news,  politics, 
(  arts  and  music  -  in  Phoenix,  Denver,  Miami, 
i  Dallas,  Houston,  San  Francisco,  Ft.  Laud¬ 
erdale,  Cleveland,  St.  Louis,  Kansas  City 
and  Oakland.  Qualified  applicants  should 
send  cover  letter,  resume  and  clips  to  the 
address  below.  BE  VERY  SPECIFIC  ABOUT 
;  WHICH  NEW  TIMES  CITIES  APPEAL  TO  YOU. 
i  Christine  Brennan 

Executive  Managing  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
j  No  phone  calls  or  E-mails,  please. 


GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times,  a 
1  32,000-circulation  newspaper  located  be¬ 
tween  the  Adirondack  Mountains  and  Lake 
;  Ontario,  has  an  opening  for  a  general  as¬ 
signment  reporter.  Send  clips,  references, 
etc.,  to  Bob  Gorman,  managing  editor,  Wa¬ 
tertown  Daily  Times,  260  Washington 
!  Street,  Watertown,  NY  13601. 

:  HIGHLANDS  TODAY,  a  Media  General  daily 
j  serving  Sebring,  FL,  is  seeking  two  winners; 
a  dynamic  REPORTER  to  join  our  award¬ 
winning  team  of  community  journalists.  And, 

!  a  WORDSMITH  who  can  edit  and  write. 

I  Send  cover  letter  and  resume  to  Dave  Bryant, 
editor.  Highlands  Today,  231  U.S.  27 
I  North,  Sebring,  FL  33870,  or  E-mail: 
j  highlandstoday@highlandstoday.com 


MANAGING  EDITOR  sought  for  growing  daily 
newspaper  in  the  Shenandoah  Valley.  At 
least  5  years  experience  in  journalism,  with 
some  in  management  required.  Duties  include 
motivating  and  leading  staff  of  15  as 
well  as  editorial  writing.  Applicant  must  be 
knowledgeable  in  layouVdesign,  Quark  and 
Photoshop  programs.  Send  letter,  resume 
j  and  work  samples  to  Tim  Stratton,  The 
I  News  Virginian,  P.O.  Box  1027, 
I  Waynesboro,  VA  22980.  EOE 


!  REGIONAL  BUSINESS  EDITOR 
!  Combined  editorship/reporter  position  in 
I  beautiful  Savannah/Hilton  Head.  Low  cost 
of  living,  high  quality  of  life.  Knowledge  of 
Quark  and  page-layout  important,  as  this  is 
a  fulkharge  position.  Special  section  expe- 
!  rience  a  plus!  Contact  Lou  Phelps  at: 

I  (912)  232-0312  or  loucutler@aol.com 
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■  LIFESTYLE  EDITOR 

:  The  Herald-Mail  Company  has  an  immediate 
j  opening  for  a  Lifestyle  Editor  in  its 
'  Newsroom.  The  position  is  primarily  respon¬ 
sible  for  supervising  a  four-person  depart- 
I  ment  that  publishes  a  daily  features 
I  section,  along  with  a  weekly  entertain- 
i  menVactivities  tab. 

Candidates  must  have  experience  in  pagi¬ 
nating  pages  and  be  familiar  with  Quark  and 
i  Photoshop  software.  Supervisory 
j  experience  is  preferred,  but  not  required. 

Excellent  salary  and  benefit  package,  in- 
i  eluding  401(k).  Strong  copy  editing  skills 
I  and  solid  news  judgment  are  a  must.  Work 
i  in  Maryland’s  best  mid-size  newspaper  that 
'  takes  professional  development  and 
:  award-winning  journalism  seriously. 

,  Applicants  should  send  resume,  work  sam- 
i  pies  and  salary  requirements  to: 

Human  Resources  Director 
The  Herald-Mail  Company 
100  Summit  Avenue 
I  Hagerstown,  MD  21740 


MANAGE  THE  BEST 

;  New  Times,  the  nation’s  largest  publisher  of 
'  alternative  newsweeklies,  is  looking  for  ex- 
;  perienced  and  dynamic  editors  to  manage 
its  papers  in  Ft.  Lauderdale,  Kansas  City, 
and  Phoenix.  We’re  searching  for 
candidates  who  have  a  fine  touch  with  copy, 

I  a  firm  grasp  of  magazine-style  journalism, 

:  and  the  confidence  to  work  comfortably 
;  with  a  staff  of  award-winning  journalists.  Ap¬ 
plicants  must  have  excellent  news  judgment 
and  solid  management  skills.  The  managing 
editor  will  supervise  the  day-today  operations 
of  the  editorial  department  and  help 
staff  writers  produce  quality  news  and  feature 
•  stories.  Exceptional  writing  and  editing 
I  skills  are  essential;  the  interview  process 
I  will  include  an  extensive  editing  test.  New 
I  Times  offers  competitive  salaries  and  bene- 
i  fits.  Qualified  candidates  should  send  a  cover 
letter,  a  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


EDITORIAI. 


METRO  COLUMNIST 

The  Orange  County  Register,  three-time  Pu¬ 
litzer  winner,  is  looking  for  a  metro  columnist. 
The  successful  candidate  will  demonstrate  an 
ability  to  develop  crisp,  beautifully 
crafted  columns  based  on  street  reporting, 
offering  insight  on  news,  issues  and  trends 
in  the  community.  Fluency  in  Spanish  is  re¬ 
quired,  and  experience  as  a  columnist  is 
preferred.  Please  E-mail  resume  or  inquiries 
to  David  Whiting  at: 

dwhiting@ocregister.com 

^"DrSIGNER/COPY  EOrrOR 
The  Union,  a  6<Jay  daily  in  the  beautiful  Sierra 
Nevada  foothills,  seeks  a  page  designer 
to  create  dynamic  section  covers  in  line 
with  our  fresh  redesign.  The  Union  is  a  fami¬ 
ly-owned  paper  in  a  growing  community  in 
gold-rush  country,  and  we’re  seeking  to 
grow  with  it.  Night  shift  required,  leaving 
days  free  for  enjoying  the  spectacular  out¬ 
doors.  We’re  looking  for  a  designer  with 
pagination  skills  who  also  has  basic  word 
editing  and  headline  experience,  and  can 
work  well  with  a  team.  We  offer  competitive 
pay  and  benefits,  and  a  chance  to  learn  and 
grow.  To  apply,  send  cover  letter,  resume 
and  examples  of  your  work  by  Oct.  21st  to 
Richard  Somerville,  Editor,  The  Union,  464 
Sutton  Way,  Grass  Valley,  CA  95945, 
richs@theunion.com 


REPORTER  -  SAN  FRANCISCO 
Leading  business-to-business  publishing 
company  has  a  great  career  opportunity  for 
a  Reporter.  Responsibilities  will  include  writ¬ 
ing  regional  and  national  news  stories  and 
features  for  the  magazine  and  the  website. 
Candidates  must  have  at  least  three  years 
experience  in  hard  news  and  be  able  to  de¬ 
velop  a  beat  and  generate  regional  and  na¬ 
tional  stories  on  a  weekly  basis.  Knowledge 
of  Bay  Area  advertising  agencies  and  issues 
a  strong  plus.  BA  or  BS  in  English,  Journalism 
or  Communications  required. 

We  offer  a  great  work  environment  plus  an 
excellent  benefits  package.  Please  send  re¬ 
sume  with  a  cover  letter  indicating  salary 
requirements  to: 

Box  3093,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
Equal  Opportunity  Employer 
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$10,000  and  NEWSROOM  INTERNSHIPS! 


If  you’re  a  minority  college  sophomore,  you  may  be  eligible  to  be  part  of  the  LAND¬ 
MARK  SCHOLARS  PROGRAM.  You’ll  receive  two  $5,000  scholarships,  two  summer 
internships  and  a  full-time  internship  for  at  least  one  year  after  graduation.  You’ll 
intern  at:  News  &  Record,  Greensboro,  NC,  or  The  Virginian-Pilot,  Norfolk,  VA,  or 
The  Roanoke  (VA)  Times  during  the  summer  between  your  sophomore  and  junior 
years  and  again  between  your  junior  and  senior  years.  At  the  end  of  each  summer, 
you’ll  be  awarded  a  $5,000  scholarship.  And  when  you  graduate,  you’re  eligible  for  a 
one-year  internship  with  full  benefits  and  the  jDossibility  of  continued  employment. 
The  program  is  open  to  reporters,  photographers,  graphic  artists,  sjDorts  writers,  copy 
editors  and  page  designers.  Interested?  For  details  and  an  application,  contact: 

Connie  Sage,  Director  of  Recruiting 
Landmark  Pubiishing  Group 
150  W.  Brambleton  Avenue,  Norfolk,  VA  23510 
or  csage@lcimedia.com 

Applications  Deadline  is  November  30,  2002.  Preference  will  be  given  to  applicants 
with  ties  to  the  Mid-Atlantic/Southern  region. 
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REPORTER 

Street-smart  dynamo  for  daily-paced  weeklies 
in  New  York  City,  America's  most  exciting 
market.  Immediate  and  future  openings. 
Cover  note,  resume,  4-6  clips  to: 

Editor  Neil  Sloane,  Brooklyn  Papers 
26  Court  Street,  Brooklyn,  NY  11242 
Or  Newsroom@BrooklynPapers.com 

REPORTER 

The  Las  Vegas  Review-Journal  is  looking  for 
a  unique  reporter  to  cover  a  unique  beat  in 
a  unique  city.  The  successful  candidate  will 
have  a  track  record  as  a  tale  spinner  with 
an  eye  for  human  quirks  and  an  ear  for  the 
language,  bringing  to  the  job  well-honed 
skills  in  computer-assisted  reporting,  a  bent 
for  social  anthropology  and  demography, 
the  patience  to  crunch  census  data,  market¬ 
ing  surveys  and  government  records.  We 
are  looking  tor  a  person  who  can  define 
who  Las  Vegans  are,  what  makes  us  different, 
how  we  are  changing  and  where  we  will  ' 
be  in  the  years  to  come.  The  person  for  this  ■ 
vaguely  defined  job  will  have  the  initiative  | 
and  curiosity  to  carve  out  a  beat  that  defies 
being  put  in  a  neatly  tied  box.  Call  it  the  social 
trends  beat,  the  people  beat,  the 
culture  beat,  what  have  you.  If  you  think  i 
you’ve  got  the  gumption  to  make  a  go  of 
this,  send  resume,  clips,  references  and  | 
salary  expectations  to  Thomas  Mitchell,  Edi-  : 
tor.  Las  Vegas  Review-Journal,  P.O.  Box  70, 
Las  Vegas,  NV  89125.  E-mail  queries  ad¬ 
dressed  to:  tmitchell@reviewjournal.com, 
but  we  want  good  old-fashioned  paper  to  | 
shuffle.  We  are  an  equal  opportunity  em-  ^ 
ployer  that  requires  a  pre-employment  drug  : 
screen. 


SENIOR  EDITOR 
Teacher  Magazine,  a  monthly  general-interest  | 
magazine  aimed  at  K-12  educators  ; 
nationwide,  is  looking  for  an  editor  with  i 
news  and  magazine  experience.  Must  be  | 
able  to  write  well,  plan  profiles  and 
narrative  features,  edit  for  meaning  and 
flair,  and  work  with  a  team.  Background  in 
education  reporting  a  plus.  Teacher  is  an  in-  ! 
dependent  publication  that’s  been  i 
nominated  for  National  Magazine  Awards,  j 
Its  congenial  office  is  located  in  a  vibrant,  j 
Metro-accessible  suburb  just  outside  Wash-  ! 
ington,  DC.  Salary  commensurate  with  ex-  ■ 
perience.  Generous  benefits  package.  Send 
resume  and  writing  and  editing  samples  to 
Rich  Shea,  Teacher  Magazine,  6935  Arlington 
Road,  Suite  100,  Bethesda,  MD  20814. 

THE  PHILADELPHIA  TRIBUNE,  Anwi^s 
oldest  newspaper  serving  the  African  Ameri-  j 
can  Community  in  the  greater  Philadelphia 
region,  has  the  following  openings: 

COPY  EDITOR:  Full  time  and  part  time  copy 
editor.  Previous  copy  editing  experience 
with  a  familiarity  in  AP  Style. 
FEATURE/INVESTIGATIVE  REPORTERS:  Full 
time.  Minimum  3  years  experience  with  a 
daily  newspaper. 

Fax  resume  to:  (215)  735-3612 
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i  STAFF  WRITERS 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
!  openings  for  experienced  writers  at  its 
I  hard-hitting  papers  in  Houston,  Phoenix  and 
Oakland.  We’re  looking  for  journalists  who 
understand  the  difference  between  maga¬ 
zine-style  reporting  and  the  hurried  fact-find¬ 
ing  of  daily  papers.  The  ideal  candidates 
will  have  a  solid  background  in  news  and  be 
!  able  to  create  in-depth,  well-crafted  stories 
based  on  solid  reporting  that  explore  the 
issues,  events  and  personalities  of  their 
community.  Phoenix  applicants  should  have 
at  least  five  years  experience;  the  Oakland 
position  is  entry-level.  New  Times  publishes 
magazine-style  weekly  newspapers 
covering  local  news,  politics,  arts  and 
music  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Ft.  Lauderdale, 
Cleveland,  St.  Louis,  Kansas  City  and  Oak¬ 
land.  We  offer  competitive  salaries  and  ben¬ 
efits.  Qualified  applicants  should  send  cover 
letter,  resume  and  clips: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


The  Salt  Lake  Tribune,  a  165M  statewide 
AM  newspaper,  seeks  to  add  the  following 
positions  by  January  2003: 

NEWS  DESIGNER: 

This  person  will  help  us  take  presentation  of 
our  breaking-news  sections  to  a  higher 
level.  You  should  have  a  track  record  in  this 
sort  of  responsibility,  demonstrable  copy 
editing  skills,  an  understanding  of  typogra¬ 
phy,  good  news  judgement,  a  photojournal¬ 
ism  appreciation,  the  patience  and  the  ability 
to  teach  others,  the  know-how  to  direct 
readers  around  a  page,  and  a  passion  for 
newspapers. 

A  night,  non-management  position,  you  will 
work  closely  with  a  news  editor  Tuesday 
through  Saturday,  building  the  front  and  local 
section  covers,  and  overseeing  inside 
design  in  general. 

PHOTO  EDITOR: 

This  manager  will  direct  the  photo  gathering 
operation.You  will  assign  and  edit  photos, 
coordinate  and  collaborate  with  other  editors 
and  directly  manage  a  10  person  staff. 
We  are  looking  for  an  exemplary  photojour¬ 
nalist  at  a  daily  newspaper  who  is  an  excellent 
communicator.  Management  experience  de¬ 
sirable. 

In  addition  to  a  decent  salary  and  benefits 
and  professional  colleagues,  you  get  daily 
access  to  Utah’s  spectacular  scenery  and 
outdoor  activities.  Salt  Lake  City  is  a  fairly 
sophisticated,  diverse  metro  market  where 
everything  from  arts  to  athletics  thrives. 

I  Send  cover  letter,  resume  and  sufficient 
!  samples  of  your  work  by  Nov.  1st  to:  Assis- 
:  tant  Managing  Editor  for  Graphics,  Chris 
Magerl,  The  Salt  Lake  Tribune,  143  S.  Main, 
Salt  Lake  City,  UT  84111. 


-CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- vvvvvv.editorandpublisher.com - 


MAILROOM 


PACKAGING  DEPARTMENT  MANAGER 
The  Oakland  Press  is  seeking  an  experienced 
individual  who  will  be  responsible  for 
leading  a  diverse  team  of  employees  that 
insert  local  sections  and  pre-printed  material 
into  the  daily  and  Sunday  newspapers. 
This  includes  selection,  training,  and  sched¬ 
uling  employees;  ensuring  safety  and  diver¬ 
sity  standards;  selecting  vendors;  scheduling 
equipment  maintenance  and  repairs; 
and  monitoring  quality  in  the  mailroom. 

The  successful  candidate  will  have  5  years 
newspaper  packing  and  significant  supervi¬ 
sory  experience.  Must  be  able  to  exhibit 
outstanding  management  skills,  including 
problem  resolution,  team  leadership,  organ¬ 
ization  and  communication.  Experience  with 
mechanical  insertion  equipment,  Bi-lingual 
capability  in  Spanish  is  a  plus. 

No  third  party  inquiries. 

To  apply,  please  send  your  resume  to: 

Bill  Williamson,  Director  of  Operations 
P.O.  Box  436009,  Pontiac,  Ml  48343 
Fax:  (248)  4544482 


PRESSROOM 


PRESS  OPERATOR 

!  Opening  for  experienced  operator  who  is 
j  ready  for  growth  opportunity  including  su- 
j  pervision.  Award-winning  commercial  plant 
I  with  four  Harris  V-15  Presses.  Three  day, 
j  12-hour  shifts.  Air  conditioned.  401(k)  and 
I  more.  Call  Art  or  John  or  send  resume  to: 
j  P&P  Press,  6513  Galena  Road,  Peoria,  IL 
I  61614.(309)691-8511. 


URBANITE  OPERATORS  and  SUPERVISORS 
needed  for  Las  Vegas  market.  5-10  years 
experience  required.  Please  mail,  fax,  or 
E-mail  resume  to  the  address  below.  Pay 
DOE.  Las  Vegas  Press,  Human  Resources, 
1385  Pama  Lane,  Suite  111,  Las  Vegas, 
NV  89119-3830.  Fax  (702)  2524580. 

E-mail:  hr@lvpress.com 


PRODUCTION/TECH 


i  PRODUCTION  DIRECTOR 

Northeast  independent  daily  with  TMCs 
seeks  candidates  with  7-10  years  manage¬ 
ment  experience  to  direct  Press,  Prepress, 
production  systems,  commercial  printing 
and  Maintenance.  Member  of  newspaper’s 
management  committee;  corporate  respon¬ 
sibility  for  safety  programs. 

I  Candidates  should  have  leadership,  technical, 
and  collaborative  skills,  and  understand 
integration  of  production  and  other  computer 
systems.  Competencies  in  newspaper 
production  regulatory  requirements,  safety 
programs  and  facilities  management 
needed.  Contract  negotiations  and  involve- 
:  ment  in  multi-site  operations  are  helpful, 
j  Solid  benefits  package  includes  401(k). 

’  This  is  a  competitive  media  market  that  in¬ 
cludes  a  diverse  country,  suburban  and  city 
circulation.  Convenient  to  major  cities. 

Equal  Opportunity  Employer 

Please  forward  your  resume  in  confidence  j 

to: 

Personnel,  Republican-American  , 
389  Meadow  Street,  Waterbury,  CT  06702 
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PRODUCTION/TECH 

PRODUCTION  MANAGER 
High  performing  department  in  need  of  a 
talented  creative  individual  who  is  skilled  at 
integrating  enthusiasm  and  motivation  into 
the  day  to  day  production  operations. 
Strong  organizational  and  communication 
skills  and  the  ability  to  successfully 
motivate  and  strengthen  the  staff  to  work 
as  a  team. 

RESPONSIBILITIES: 

The  ideal  candidate  will  provide  leadership, 
training,  set  goals,  identify  areas  for  im¬ 
provement  and  implement  new  procedures. 
You  will  be  responsible  for  assigning  work 
to  individuals  to  ensure  timely  completion, 
measure  and  evaluate  performance,  train, 
review  and  discipline. 

QUALIFICATIONS: 

Minimum  3  years  Management  experience, 
publishing  experience  a  plus.  Must  be  expe¬ 
rienced  in  Mac  based  computer  software, 
especially  QuarkXPress,  Photoshop,  Multiad 
Creator  and  Illustrator. 

Please  E-mail  cover  letter  and  resume  to: 
hr@villagevoice.com 
Or  fax  to  (212)  475-8945 
No  phone  calls,  please 


-POSITIONS  WANTED- 


_ CIRCULATION _ 

CIRCULATION  SALES:  Experienced  profes¬ 
sional  seeks  sales/distribution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 


EDITOR  &  PUBLISHER 
CLASSIEIED  RATES 


HELP  WANTED 

Line  rates:  $13.25  per  line,  per 
week,  three  line  minimum 
Black  and  white  display  ads 
$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

EQUIPMENT  &  SUPPLIES 
INDUSTRY  SERVICES 
ANNOUNCEMENTS 
FEATURES  AVAILABLE 

line  rates:  $12.10  per  line,  per  week 
three  line  minimum 

Black  and  white  display  ads 

$144.00  per  col.  inch,  per  week 
one-inch  minimum 
half-inch  increments 

ALL  CATEGORIES 

Red  display  ads:  $61  00  per  week  in 
addition  to  black  and  white  display 
rates.  Frequency  discounts:  For 
both  line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  two  lines  of  copy. 
The  identity  of  box  holders  cannot 
be  revealed  Readers  are  advised 
not  to  send  samples  when  replying 
to  blind  box  ads;  we  are  not  respon¬ 
sible  for  the  recovery  of  samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date 


www.editorandpublisher.com 


MOW  IHCiyPING  ALL  AVAILABLE  E-MAIL  ADDR[SSESJHD  WEB  SITES 

uitortPuUisher 


INTERNATIONAL 


YEAR 


•  No  Sales  Staff  Should  Be  Without  One 

Publishers,  General  Managers  Advertising  Executives, 
Circulation  Managers,  Marketing  Managers,  Advertising 
Agency  Executives,  New  Media  Executives,  etc. 

•  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
U.S.  and  Canadian  newspaper  industry 

•  It's  Easy,  It's  Fast,  It's  Simple 

The  fast,  menu  activated  search-and-display  capability  of  our 
CD-ROM  makes  finding  data  and  compiling  lists  easier  than 
ever. 

•  Customize  Your  Search  By  Any  Field 

Search  newspapers  by  Titles,  Personnel  Names,  City,  State, 
County  and  Zip  Codes.  Search  for  special  topic  editions; 
Religious,  Ethnic,  Alternative.. ..and  much  more! 


J 

i 


I 

I 


•  Exportable  Data  For  Mail  Merge  I 

All  the  information  can  be  exported  \  ^  rJSw 

to  your  PC  in  a  wide  range  of  file  \ 

formats.  Customize  mailing  lists  for  ^ 

each  of  your  communications  projects 

from  traditional  mass  mailings  to  broadcast 

e-mails  to  telemarketing.  Create  your  own  contact 

management  database  with  applications  like  Act  or  Access. 

•  CD-ROM  Sections 

The  Year  Book  CD-ROM  lists  over  90,000  personnel  names 
including  all  U.S.  Dailies,  U.S.  Weeeklies,  Canadian  Newspapers, 
Foreign  Newspapers  and  Mechanical  Equipment  sections... 

...  names  of  contacts  and  their  areas  of  responsibility,  plus  other 
critical  information  about  newspapers,  newspaper  suppliers  and 
service  companies 

SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of  RAM  minimum,  SVGA  Monitor  or 
higher,  10  MB  available  hard  drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7  or  later, 
2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space.  DOS  -  VGA  monitor  or  higher,  DOS  3.3  or 
higher,  Microsoft  CO-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Brian  Wells.  (800)  336-4380  ext.  1  or  order  online  at  www.editorandpubiisher.com 


EQUIPMENT 

prepress 

ANYGRAAFUSAINC. 

Gaithersburg,  Md. 

Released  tools  to  organize  news-staflf 
management  and  stor\'  and  photo 
scheduling.  Doris  Job  Planner  helps 
organize  stall’ availabiliU'  and  manage, 
assign,  and  track  news,  events,  and  tasks 
through  a  common  interface.  Doris  Shill  is 
a  Web  browser-based  utilit\’  for  managing 
stall’ and  group  work  shifts.  Job  Planner 
shows  which  stall’ers,  organized  by  groups 
such  as  departments,  are  available  during  a 
specified  period.  It  also  gives  views  of 
projects  in  progress  at  stall’ and  department 
levels.  Reporters  and  photographers  can 
view  pending  and  in-progress  assignments 
and  can  check  work  shifts  via  the  Web. 
Metadata  associated  with  each  storv’  or 
event  are  customizable.  Events  lists  man¬ 
aged  by  Job  Planner  can  be  posted  on  the 
Web  as  a  searchable  calendar  by  integrating 
with  the  Doris  Web  Server.  Job  Planner 
works  as  a  stand-alone  system  or  as  an 
integrated  component  of  Anygraaf  s 
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Doris32  asset-management  and 
publishing-production  system. 

Among  other  features,  Doris  Shift 
oll’ers  the  ability  to  copy,  move,  and 
swap  shifts,  assign  a  standard  or  base 
shift,  and  organize  employees  and 
specific  shifts  by  groups. 

output 

WESTERN  LITHOTECH 

St.  Louis 

Introduced  DiamondPlate  85  and  135 
\’isible-light  computer-to-plate  proces¬ 
sors  for  single-sided  plates  in  widths  up 
to  34  and  53  inches,  respectively. 
Customizable  with  various  options  and 
designed  for  hea\y-duty  new'spaper  or 
large  commercial  applications,  they 
feature  a  nonstop  developer  that  preheats 
(optional),  prewashes,  develops,  rinses, 
applies  finisher,  and  dries  plates,  then 
automatically  replenishes  chemicals. 

NELATERNES  REGISTER  GROUP 

St.  Paul,  Minn. 

Completed  its  installation  at  Gannett  Co. 
Inc.’s  Springfield  (Va.)  Offset,  printer  of  60 
publications,  including  USA  Today,  The 
Nete  York  Times,  mdAnny  Times.  The 
equipment  consists  of  two  in-line  vision- 
control  positioning  (VCP)  punch/benders, 
tw'o  stand-alone  punch/benders,  and  a  fully 
automatic  punch  that  handles  12  plate 
sizes.  Plates  from  two  CTP  imagers  are 
conveyed  by  the  Nela  Temes  system  to  a 
VCP  that  automatically  detects  plate  size 
and  configures  itself  for  punching,  bending, 
and  stacking.  A  separate  punch/bender  was 
made  to  handle  some  special  sizes  that  are 
automatically  sorted  and  stacked  outside 
the  system.  Plates  sized  for  50-,  54-,  and 
58-inch  webs  are  automatically  processed 
through  the  VCP  and  placed  in  the  output 
stacker  ready  for  mounting.  For  film 
output,  plates  from  a  pair  of  automatic 
exposure  units  are  collected  and  delivered 
by  conveyors  to  a  VCP. 

pressroom 

BALDWIN  TECHNOLOGY  CO.  INC. 

Shelton,  Conn. 

Added  the  Constant  C  internal  cleaning 
system  to  its  LithoSpray  dampener, 
designed  to  supply  the  minimum  required 
water  from  its  nozzles.  Constant  C  was 
developed  to  keep  nozzles  unblocked  for 
uniform  spray  by  passing  an  air  curtain 


Connecting  to  circular  inserters,  Kansa's  Twister 
Multi-Feeder  liandles  light,  odd-shaped  inserts. 


I  over  the  front  of  nozzles,  thus  preventing 
1  dogging  from  ink  and  dust. 

post-press 

KANSACORR 

I  Emporia,  Kan. 

j  Offers  the  Twister  Multi-Feeder  for  light- 
i  weight  and  odd-shaped  inserts,  from  4  by  6 
inches  to  12  by  14  inches.  Developed  to 
connect  to  circular  inserters,  it  gathers  and 
inserts  preprints  simultaneously  at  up  to 
15,000  cycles  per  hour.  A  master  unit  of 
two  feeders  can  be  expanded  to  eight  (in 
add-on,  modular,  two-feeder  units).  The 
Twister  connects  radially  to  the  inserter 
without  changing  an  existing  operation, 
i 

!  NEWSTEC 

Walpole,  Mass. 

Sold  remanufactured  GMA  SLS-1000 
inserters  and  Newscom  inserter-manage¬ 
ment  controls  to  the  Northwest  Herald, 

\  Ciystal  Lake,  Ill.  (12:1  and  10:1  inserters 
I  with  Newscom  controllers,  and  Newscom 
j  for  its  Harris  1372  inserter);  New  Castle 
I  (Pa.)  News  (a  10:1  with  Newscom  control); 
Cape  Cod  Times,  Hyannis,  Mass,  (three 
Newscom  controllers);  The  Topeka  (Kan.) 
Capital-Journal  (two  18:1  inserters  with 
Newscom  controllers);  7%c 5/.  A wgzzsfrTie 
I  (Fla.)  Record  (16:1  SLS-1000  with  News- 
j  com);  The  Palm  Beach  Post,  West  Palm 
I  Beach,  Fla.  (SLS-1000  upgrades,  with  four 
j  two-box  modules,  new  stacker  infeed,  and 
i  double-drop  conveyor);  and  Fort  Collins 
\  Coloradoan  (one  Newscom  controller  for  its 
SLS-1000,  one  Newsplan  module  to  take 
circulation  downloads,  and  one  Newstack 
1  module  to  control  variable-size  bundles). 
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PUBLISHER  ANNUAL  DIRECTORIES 

Order  Your  Editions  Now! 

You'll  find  everything  you  need  to  knov/  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  speciolty  and  free  publications. 
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□YES!  Please  rush  my  order  of  the  Editor  &  Publisher  International  Year  Book  in  the  format  and  version  I  hove  chosen. 
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OP-ED 


Tragically  unhip 


WHEN  I  RETURN  TO  NORTHWESTERN  UNIVERSITY 

in  January,  I  will  not  be  reading  RedEye,  the 
Chicago  Tribune’s  heralded  new  “youth”  paper 
due  to  be  introduced  next  month.  I  may  glance 
at  it  once  in  a  while,  raid  it  for  coupons, 
perhaps  peruse  one  or  two  issues  in  my  lifetime.  But  as  far  as  I’m 
concerned,  the  Tribune  is  wasting  a  whole  lot  of  time  and  money 
on  the  likes  of  me. 

Who  am  I?  I’m  one  of  those  young  people  who  advertisers  (and 
therefore  the  Trib)  desperately  want  to  reach.  A  senior  at  a  nearby 


college,  from  a  middle-class  household,  I 
fall  nicely  into  RedEye  s  18-to-34-year-old 
demographic  and,  theoretically,  have 
money  to  bum. 

If  this  new  weekday  paper  isn’t  being 
created  for  me,  I  don’t  know  who  it’s  for. 
Unfortunately,  I  don’t  read  newspapers.  At 
least  not  regularly.  And  I’m  far  from  alone. 

Publishers  can’t  seem  to  attract  younger 
readers  to  their  traditional  dailies,  so 
they’re  now  considering  targeting  them 
with  hip  alt-weekly  wannabes.  But  what  the 
Chicago  Tribune,  and  the  flock  of  papers 
that  will  blindly  follow  suit,  doesn’t  under¬ 
stand  is  that  the  very  idea  of  picking  up  a 
newspaper  is  foreign  to  my  generation. 

Some  argue  this  is  because  today’s  youth 
just  don’t  care  about  what  goes  on  in  the 
world  and  that  we’re  ignorant  of  national 
affairs,  but  that’s  far  from  the  tmth.  While 
stereotypical  clueless  college  students  do 
exist,  they  are  exceptions.  With  the  threat  of 
war  looming  and  the  economy  in  the  gutter, 
America’s  young  people  are  very  aware  of 
I  what  is  going  on.  But  they’re  not  following 
it  via  newspapers. 

My  car’s  radio  dial  is  set  permanently  on 
National  Public  Radio.  I  watch  more  CNN 
than  MTV,  VHl,  and  Fox  combined.  And 


the  first  thing  I  do  after  checking  my  e-mail 
is  go  directly  to  not  one  but  several  news 
sites  —  some  of  them  offshoots  of  the  news¬ 
papers  I’m  not  reading  (such  as  The  New 
York  Times  and  The  Washington  Post).  I’ll 


even  grab  a  copy  of  Time  when  something 
really  piques  my  interest. 

If  anything.  I’m  a  news  junkie,  not  some 
slacker  who  lives  in  a  bubble.  But  I  readily 
admit  I  can’t  recall  the  last  time  I  picked  up 
an  actual  newspaper.  I  hate  newspapers. 
The  feel  of  the  paper,  the  ink  stains,  the 
eye-straining  print,  the  obtrusive  advertise¬ 
ments  —  why  deal  with  that  when  I  can  get 
the  reporting  and  shopping  advice  and 
listings  I  need  off  a  Web  site? 

Following  the  birth  of  the  Web,  there  was 
a  flood  of  concern  that  “it  was  the  death  of 
the  newspaper  as  we  know  it.”  Then  came 


the  collective  sigh  of  relief  when,  a  few  years 
later,  it  became  obvious  that  the  people 
who  had  been  buying  papers  were  still 
buying  papers. 

Newsflash:  Those  people  who  were 
buying  your  papers,  and  kept  buying  your 
papers,  are  going  to  get  old  one  day,  if 
they’re  not  old  already.  Their  kids  grew'  up 
with  the  fastest  and  most  far-reaching  com¬ 
munication  tool  in  historj'  at  the  tip  of  their 
fingers.  Do  you  think  w'e’re  going  to  bother 
with  an  early-morning  trudge  to  retriev  e  a 
soggy  mass  of  pulp  when  we  can  dovv’nload 
the  latest  news  with  the  click  of  a  button? 

And  RedEye  misses  the  boat  with  its 
“tailored  content.”  The  war  for  readers  isn’t 
about  content  —  it’s  about  convenience. 

The  content  is  already  out  there,  ad 
infinitum,  online  and  in  print,  for  the 
people  who  want  to  read  it.  They’  don’t  need 
a  dumbed-down  weekday  version  of  what’s 
going  on  in  the  world,  written  in  slang  and 
surrounded  by  generic  movie  reviews  and 
lame  interviews  with  rock  musicians. 
Getting  content  to  us  in  the  most  efficient 
way  is  the  important  thing,  and  for 
someone  who  grew  up  with  a  remote 
control  in  one  hand  and  a  mouse  in  the 
other,  the  efficient  way  is  not  a  newspaper. 

Whether  through  customizing  sites  to 
readers,  issuing  new's  alerts  via  e-mail,  or 
tying  their  sites  to  something  else  entirely, 
the  Web  can  be  the  best  way,  maybe  the 
only  way,  for  new  spapers  to  get  in  touch 
with  young  readers.  While  RedEye  may  be 
largely  ignored  by  its  target  audience,  its 
sibling  Metromix  (http:// 
www'.metromix.com),  will 
not  be.  Instead  of  copying 
RedEye,  other  papers 
should  see  the  light  at  the 
end  of  the  tunnel  —  and 
invest  their  dollars  in  Web 
pages,  not  pulp  pages. 

Newspaper  e.xecs  often 
say  that  today’s  young  Web 
junkies,  as  they  grow  older,  will  eventually 
read  papers  “like  their  parents  did."  Don’t 
count  on  it.  Maybe  my  career  won’t  entail 
hours  in  front  of  a  computer  every’  day,  or 
I’ll  spend  a  lot  of  time  traveling,  or  I'll 
discover  some  hidden  benefit  a  bulky' 
new  spaper  has  over  reading  a  free  Web  site 
with  the  same  content.  But  most  likely  I’ll 
still  be  using  the  Net  to  shop,  check  movie 
listings  —  and  read  the  news. 

You  can’t  teach  a  young  dog  old  tricks.  U 

Nammour,  a  senior  at  the  Medill  School 
of  Journalism,  is  an  intern  at  E&P. 


I’m  a  news  junkie, 
not  some  slacker 
who  lives  in  a  bubble, 
But  I  can’t  recall  the 
last  time  I  picked  up 
an  actual  new^spaper. 
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WITH  APOLOGIES  TO 
The  Wiz,  we  bring 
you  no  bad  news 
in  the  exclusive  monthly  ££#P/ 


Competitive  Media  Reporting  For  the  month,  three  indices  For  the  year  to  date,  inserts 

newspaper  advertising  indices  rose  —  inserts  by  11%,  classified  were  up  7%;  national  was  flat; 

for  August,  with  nary  a  negative  by  6%,  and  national  by  5%  —  classified  was  down  1%;  and 

number  to  report.  while  the  fourth,  retail,  was  flat.  retail  was  down  5%. 


THE  AUGUST  f£P/CMR  NEWSPAPER  ADVERTISING  INDICES 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 
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ilONAL  CATEGORIES  YID  AUG  National  ROP  Index 

lUHALLMItbUKIt^  ^  TiU  ^  AUb  YTD  0%,  AUG  5% 

lines  6%  13%  . 

(0  Dealer  Associations  i  21%  I  22%  Casing  on  up  the  road  to  the 

nks/Credit  Cards  i  -8%  ;  38%  Ugreen  of  the  Emerald  City  of 

mputers  &  Software  I  -10%  i  9%  ‘he  mind,  the  National  ROP 

rporate/Office/other  4%  '  -22%  (Run-of-Press)  Index  climbed  in 

rtory  Automotive  I  -21%  |  -22%  August,  compared  with  the 
)d  &  Household  -24%  ;  -27%  same  month  a  year  earlier.  Big 

vemment/Poiiticai  i  8%  i  -6%  assets  were  the  Banks/Credit 

^  Cards,  Mail  Order,  and  Auto 

estments  -7%  ^  19%  Dealer  Associations  categones. 

Ill  Order  i  7%  I  32%  Big  liabilities  were  the  Food  & 

ition  Pictures  -  13%  2%  Household,  Insurance,  Corporate/ 

ivel  l>  Tourism  -6%  i  -6%  Office/Other,  and  Factory 

lities  &  Communications  3%  6%  Automotive  categories. 
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Apparel  &  Accessory  Stores  j  -4%  ,15%  Q  ecause  the  Retail  ROP  Index 

Auto  Stvply/Ripair  j  1%  |  27%  D  managed  to  avoid  a  year- 

Books  &  sutionery  Stores  j  0%  i  -25%  ove^year  dip  in  August,  the  month 

Buttdtog  MntMtoli  j  16%  f  -8%  marked  the  best  performance  for 

Computer  Stores  ;  -50%  |  -50%  gn  indices  this  millennium. 

Contumat  Electronics  | -11%  j  -8%  |n  August,  the  categories  leading 

^partme^ores  |  -6%  :  ^4%  the  Way  to  the  top  were  Auto 

Diecouni  Stores  |  -19%  j  -21%  Supply/Repair,  Drug  Stores,  and 

Drugstores  41%  ;  21%  oupp^r/ra^ii,  uiue  oiuic.,  aiiu 

Food  Stores  i  -5%  *  -4%  Furniture  &  Accessories,  while  the 

Furniture  &  Accessories  3%  i  16%  categories  leading  the  way  to  the 

Jewehy  Stores  j  1%  j  0%  bottom  were  Computer  Stores, 

Office  Supply  Stores  -43%  I  -4%  Books  &  Stationeiy  Stores,  and 

Soortlnc  Goods  Stores  i  0%  8%  Discount  Stores. 


PREPRINTED  INSERT  ADVERTISING  INDEX 
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Preprinted  Insert  Index 
YTD  7%,  AUG  11% 

Even  the  Great  and  Powerful  Dz  would 
have  to  acknowledge  the  awesome 
strength  of  the  Preprinted  Insert  Index  in 
August,  as  nine  of  12  categories  rose 
compared  with  the  same  month  a  year 
earlier.  Percentagewise,  double-digit 
gainers  were  the  Dther  Inserts,  Computer 
Stores,  Building  Materials,  Consumer 
Electronics,  Furniture  &  Accessories,  and 
Drug  Stores  categories. 
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DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
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Year  to  date,  the  Recruitnient  category 
figure  in  August  was  more  frightening 
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I  or  of  the  West  —  but  for  the  month  itself, 

the  number  wasn't  all  that  scary.  Overall, 
SEP  OCT  NOV  DEC  the  Display  Classified  ROP  Index  is  one 
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frequently  on  the  road  marketing  “Kid 
Scoop”  and  related  content  (including 
teaching  materials)  as  well  as  doing  NIE 
training.  And  the  former  elementary- 
school  teacher  is  offering  educational  yet 
entertaining  content  that  can  help  attract 
the  next  generation  of  readers. 

“Children  need  to  be  reading  a  news¬ 
paper.  I  believe  our  democracy  depends  on 
it,”  said  Whiting,  who  is  CEO,  president, 
and  editor  of  KS  —  and  still  does  some 
teaching  on  a  volunteer  basis. 

“Kid  Scoop”  started  during  the 


1980s  in  The  Sonoma  Indejc-Tribune,  a 
semiw'eekly,  and  entered  nationwide 
syndication  in  the  mid-1990s.  The  w'eekly 
feature  aimed  at  6-to-12-year-olds  includes 
games,  puzzles,  cartoons,  stories,  safety  tips, 
and  more.  It’s  available  in  various  sizes  up 
to  a  page,  in  color  or  black  and  w'hite,  in 
English  or  Spanish,  and  can  be  customized 
with  content  by  local  children.  Clients  carry 
“Kid  Scoop”  in  feature  sections,  the  Sunday 
comics,  or  NIE  supplements  —  with  some 
selling  ads  against  it  and  others  not. 

“My  Kid  Scoop” 


et  cetera  . . . 

Ann  Telnaes  will  draw  a  weekly 
editorial  cartoon  for  the 
Women's  Enews  (WE)  Web 
site  starting  next  month.  This  will  be 
separate  from  the  work  Telnaes, 
winner  of  the  2001  Pulitzer  Prize  for 
editorial  cartooning,  does  for  Tribune  Media 
Services  (TMS).  WE  provides  content  to 
newspapers,  other  media,  and  individual 
subscribers  (£&P,  June  10,  p.  25).  Telnaes 
said  she  approached  WE  because  it  offers 
“real  news  about  women's  issues  without 
pieces  on  dieting  and  fashion.”  ...  To  coincide 


If 


Self-syndicator  has  an  unusually  large  list  and  a  new  product 

BY  DAVE  AST  OR 

HEN  IT  COMES  TO  “KiD  ScOOP,”  NIE  STANDS 
for  Newspaper  In  Education  —  and  Number 
Is  Excellent.  The  feature  goes  to  180  papers,  a 
very  high  total  for  a  self-syndicated  product. 
And  the  Sonoma,  Calif. -based  Kid  Scoop 
(KS)  operation  soon  will  have  more  subscribers  with  the  launch  of 
“My  Kid  Scoop”  for  younger  children. 

How  does  a  self-syndicated  feature  find  180  clients,  in  tough  eco¬ 
nomic  times,  no  less?  One  reason  is  that  KS  founder  Vicki  Whiting  is 


IW 


AwofcHtBlIs _ _ 


—  which  has  run  in  The  State,  Columbia, 
S.C.,  on  a  pilot  basis  for  about  a  year  and  is 
now  available  to  other  papers  —  is  aimed  at 
children  3  to  6  (and  their  parents).  The 
half-page  feature  is  weekly,  but  has  content 
on  the  bottom  outlining  daily  activities  for 
kids  using  their  local  new'spapers. 

Whiting  —  who  works  with  a  full-time 
staffer,  freelance  artists,  and  others  —  said 
KS  also  has  Web  sites  aimed  at  customers 
(http://w'ww.kidscoop.net)  and  the  public 
(http:/ /www.kidscooponline.com). 

What  about  signing  with  a  major  syn¬ 
dicate?  Whiting  said  it’s  possible,  but  noted 
that  when  one  such  syndicate  expressed 
interest,  it  wanted  a  percentage  of  revenue 
from  clients  KS  already  had  found  in 
addition  to  clients  the  syndicate  would  sign. 

Next  up  for  KS;  it  soon  will  offer  NIE 
training  via  telephone.  11 


with  October’s 
“Healthy  Lung 
Month,"  “Curtis"  is 
now  on  the  Ameri¬ 
can  Lung  Associa¬ 
tion’s  public  Web 
site  (http://www 
.lungusa.org).  Ray 
Billingsley’s  comic  —  which  runs  in  250-plus 
papers  via  King  Features  Syndicate  —  often 
shows  Curtis  trying  to  get  his  dad  to  quit 
smoking.  ...  The  New  York  Times  Syndicate  is 
offering  “Nigella’s  Table,”  a  recipe  column  by 
TV  host  and  author  Nigella  Lawson.  ...  Q 
Syndicate  (http://www.qsyndicate.com)  is 


offering  “Over  the  Rainbow,”  a  right-of-center 
commentary  column  by  Q  founder  David 
Bianco.  Also,  the  “Lesbian  Notions”  opinion 
column  by  Q  Editor  in  Chief  Paula  Martinac  is 
now  weekly,  and  David  Gardner  was  named  Q 
account  manager.  ...  Religion  News  Service’s 
G.  Jeffrey  MacDonald,  Mark  O’Keefe,  and 
Kevin  Eckstrom  won  the  top  three  Templeton 
Award  slots  for  religion  reporting  ...  The  TMS 
marketing  staff  won  multiple  awards  in  a 
Graphic  Design:usa  contest.  ...  The  National 
Society  of  Newspaper  Columnists  (http://www 
.columnists.com)  is  seeking  new  members  by 
offering  a  syndication  guide  and  extra  months 
of  2002  membership  for  paying  2003  dues. 
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MISouth 


Expanding  Tnc  View’ 
South  Caroiina  nv 


A  convergent  experience  in  November  2002  ... 

IfraNewsplex 

at  the  University  of  South  Carolina  ^ 

Gala  Public  Opening 


Columbia  Metropolitan  Convention  &  Visitors  Bureau  -  Liberty  Corporation  •  South  Carolina  Broadcasters  Association 


The  Dynamics  of  Convergent  Media  - 

academic  conference,  15-16  November  2002,  Columbia,  SC 

The  3rd  International  Summit  on  Newsrooms  will  be  followed  immediately  by  an  academic  conference  entitled  “The  Dynamics  of 
Convergent  Media,”  at  which  researchers  from  around  the  world  will  convene  to  explore  emerging  trends  in  media  convergence. 
These  trends  are  producing  a  new  generation  of  media  products,  production  processes  and  information  services,  which  will  be 
examined  in  more  than  50  academic  presentations  that  will  address  practical  issues,  theoretical  perspectives,  competing  tech¬ 
nologies,  legal  issues,  and  critical  perspectives  related  to  media  convergence. 

C.„,ac,  Augi.  Gran.  a.  eCu  WWW.Ifra.COm 

With  thanks  to  our  sponsors; 


Internet  Service 


www.fostaccess.com 


Defining  Convergence  - 

3rd  International  Summit  on  Newsrooms,  13-14  November  2002,  Columbia,  SC 

Be  there  to  see  the  world’s  first  ever  multiple-media  prototype  newsroom!  The  opening  of  the  IfraNewsplex  is  the  exclusive 
evening  program  of  ‘Defining  Convergence’. 

Chaired  by  former  CNN  senior  correspondent  Charles  Bierbauer,  the  aim  is  to  cut  through  the  hype  and  dissect  the  very  latest 
examples  to  define  exactly  what  convergence  means  for  the  news  business  and  journalism,  what  to  expect  from  it  in  practical 
terms,  and  how  to  measure  whether  it  is  being  done  right. 

Speakers  from  top  publishing  houses  and  consultancies  from  across  the  globe  will  be  present: 

Ifra,  The  New  York  Times,  Morris  Communications,  Tampa  Tribune,  Star  Publications,  Reuters,  Tribune  Publishing,  Innovation 
International  Media,  Guardian  Media  Group,  Turun  Sanomat,  Jyilands  Posten,  and  many  more. 

Do  not  miss  this  exciting  opportunity  to  see  the  world’s  media  leaders  converge  in  Columbia,  SC. 

For  full  program  and  more  information,  please  visit  www.ifra.com,  alternatively  e-mail  Melanie  Shah  at  ‘shah@ifra.com’ 
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Ethics  Corner 

DIT  6ET IHE  JOKE? 

Relax.  Neither  did  millions  of  readers  of  The  Big  Media  papers. 

The  Columbia  University  marching  band  —  a 
self-described  musical  group  of  mass  destruction  — 
shuffled  into  its  stadium  in  Manhattan’s  Morningside 
Heights  to  carry  out  its  ritual  halftime  attack  upon  the 
opposition.  The  public-address  announcer  gleefully 
greeted  the  bawdy  band  members:  “As  well  as  the  Mets’  season 
going  up  in  smoke,  Fordham  tuition  going  down  like  an  altar  boy, 
and  the  Fordham  football  team  with  a  threat  rating  of  a  cute,  neon 
pink,  the  band  now  presents  an  all-star  gala  halftime  salute  to  more 
Columbia  news.” 


I  It  was  typical  college  humor.  Ribald, 
sophomoric,  stupid.  A  sick  shot  at  New 
York’s  Fordham  University,  a  Roman 
'  Catholic  institution  trying  for  an  afternoon 
!  to  forget  the  sexual-abuse  scandals  that 
have  scalded  its  church, 
j  The  Columbia  crowd  among  the  10,000 
■  in  the  stands  cheered.  The 
Fordham  fans  didn’t.  But  they 
knew  going  into  the  Sept.  21 
^  I  contest  that  the  band  had  a 
! !  reputation  for  low-brow  Ivy 
League  insults. 

Things  soon  got  testy. 

Columbia’s  Roman  Catholic 
chaplain,  the  Catholic  League, 
and  Fordham  students 
demanded  an  apology.  Andrew 
Hao,  the  band  poet  laureate 
who  wrote  the  joke,  said  there  was  no 
j  reason  to  apologize.  Hey,  he  said,  it  wasn’t 
I '  the  band’s  fault  that  so  many  people  had 
!  abused  so  many  altar  boys. 

Then  word  leaked  out  that  an  adminis¬ 
trator  had  edited  the  band’s  script,  even 
I  removing  a  line  alleging  Fordham  students 
weren’t  smart  enough  to  get  into  Columbia. 
After  that,  Lee  C.  Bollinger,  Columbia’s 
president,  sent  a  letter  of  apology  to  the 
j  Rev.  Joseph  O’Hare,  Fordham’s  president. 

; '  The  Ram,  the  university  newspaper  at 


Fordham’s  Rose  Hill  campus  in  the  Bronx, 
and  the  Columbia  Daily  Spectator,  the 
university’s  undergraduate  paper,  focused 
their  stories  on  the  band’s  bad  language. 

“It  was  a  journalism  issue,”  said  Eve 
Stenson,  editor  in  chief  of  The  Ram.  “It 
was  important  to  put  it  in,  even  if  it  meant 
offending  people.” 

The  big-time  local-news 
outlets  loved  every  minute  of  it, 
too.  The  New  York  Daily  News 
and  the  New  York  Post  played  it 
up.  The  New  York  Times  ran 
three  stories,  including  a 
“Sunday  Styles”  article  on 
“scramble  bands,”  like  the  one 
at  Columbia,  that  are  as  off-key 
as  much  as  they  are  off-color. 
The  Associated  Press  ran  stories 
on  its  New  York  and  national  “A”  wires. 

Still,  the  Post  was  the  only  member  of 
The  Big  Media  willing  to  publish  the  line 
that  launched  the  dirty  dispute.  “If  I  am  a 
reader,  the  first  question  is,  ‘What  is  that 
joke  all  about?’  ”  said  Jesse  Angelo,  Post 
metro  editor.  “Therefore,  we  are  going  to 
answer  it. ...  We  respect  the  readers  enough 
for  them  to  decide  whether  it’s  offensive.” 

But  for  The  New  York  Times,  it  was  a  joke 
unfit  to  print. 

“It  was  a  pretty  vicious,  ugly  slur  —  and 


j  we  don’t  print  vicious,  ugly  slurs,”  said 
I  r//7jc.v  Metro  Editor  Jonathan  Landman. 

“We  are  pretty  adamant  about  not  printing  [ 
ugly,  vicious  language  of  this  kind.”  [ 

So  the  Times  described  the  band’s  gibe  as  | 
a  “double  entendre”  about  altar  boys,  a  clue  I 
as  obvious  as  its  crossword  puzzle.  “We  are  ! 
not  saying  we  were  right,”  acknowledged  , 
j  Landman.  “I  am  not  even  arguing  that  our  | 

!  way  is  superior.  And  I  know  that  we  may 
'  pay  a  price  in  reader  understanding.”  | 

They  sure  did.  I 

The  Daily  Neics  metro  editors  also  used  j 
the  double-entendre  line  of  reasoning  to  | 

sanitize  their  stories.  “I  offered  it  to 
the  desk,”  said  Owen  Moritz,  the  reporter 
who  covered  the  story.  “They  said  it  was 
too  off-color.” 

AP,  via  Jack  Stokes,  the  wire’s  media- 
relations  manager,  e-mailed  a  statement  ! 

out  of  George  Orwell  to  explain  why  it  used 
its  self-censorship  stamp:  “AP  editors  | 

discussed  whether  to  use  in  the  Columbia-  | 
Fordham  anti-Catholic  story  the  comment 
broadcast  over  the  public-address  system 
at  halftime.  The  editors  decided  the  remark 
was  in  poor  taste  and  not  essential  to  the  | 
story.  In  keeping  with  the  AP  style  guide-  j 
lines  on  vulgarity  and  offensive  remarks, 
they  elected  to  leave  it  out.” 

Did  AP  really  think  the  joke  was  not 
j  essential  to  the  stoiy? 
j  “That’s  all  we  have  to  say,”  said  Mike 
;  Silverman,  AP’s  managing  editor.  | 

!  It  was  enough  to  make  someone  switch 
I  his  or  her  wire  to  Agence  France-Presse.  j 
I  The  Fordham-Columbia  game,  hardly  a 
major  football  event,  barely  made  the  agate 
type  in  the  country’s  sports  sections.  So  i 

i  they  all  —  from  Ntwsday  in  Melville,  N.Y.,  j 
to  the  San  Francisco  Chron  icle  —  used  the  ! 
sterilized  AP  story.  That’s  no  excuse  for  the 
papers  that  didn’t  do  their  own  reporting, 
but  that’s  what  happened. 

Now,  the  only  way  for  the  great  majority 
of  the  country’s  readers  to  find  out  why  so  i 
many  Catholics  were  outraged  at  Colum-  I 
!  bia’s  band  is  to  read  the  New  York  Post,  the 
Columbia  Daily  Spectator,  or  The  Ram. 

I  And  this  week  The  Observer,  the  paper 
I  at  Fordham’s  Lincoln  Center  campus,  is 
I  scheduled  to  publish  its  version  of  the  ! 

j  story,  including  the  band’s  joke.  Why? 
j  “  Because  the  joke  is  the  news,”  said  i 

I  Jessica  Arabski,  the  paper’s  co-news  editor, 
i  Yes,  it  is.  11  | 
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MAN 

ROLAND 


I  PECOM's  newest  productivity  modules  —  JobPilot  and  PressMonitor  —  have  been  honored  with  an  InterTech 

'  Award  from  the  Graphic  Arts  Technical  Foundation.  It's  GATF's  way  of  recognizing  PECOM's  increasing  ability  to 

^  move  our  industry  forward.  JobPilot  allows  your  operators  to  complete  their  makereadies  off  press,  while  your  machine 

'  keeps  on  printing.  How's  that  for  profitable  bonding?  At  the  same  time,  PressMonitor  plugs  your  desktop  into  your 

I  pressroom,  letting  you  track  and  record  virtually  every  aspect  of  production.  That  allows  you  to  optimize  all  the  details, 

so  you  can  link-up  with  a  more  rewarding  bottom  line.  Connect  with  us  now  by  calling:  630.920.2000.  Or  click, 
j  www.manroland.com. 


CELEBRATI^^20E  NTY  YEARS 


OF 


Groundbreaking  Journalism 


Washingtonians  on  local  news... 

‘ The  Washington  Post  is  getting  killed  by  The  Washington 
Times  on  a  daily  basis.  The  Times  covers  the  local  politics  of 
,  the  District  of  Columbia  on  a  day-to-day  basis  much  better 
^  than  the  Post.  The  Post  covers  it  when  it  feels  like  it.”  ’ 

Harry  Jaffe,  who  pens  the  “Post  Watch”  column 
for  Washingtonian  magazine 

‘  “1  think  it  ( The  Washington  Times)  may  be  more  serious  than 
we  think  it  is.  I  see  them  get  some  local  stories  that  I  think 
the  Post  doesn’t  have  and  should  have  had.”  ’ 

Ben  Bradlee,  Vice  President  at  Large 
for  The  Washington  Post 
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Two  Decades  of  Dedication  and  Distinction 
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